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2013 has proved itself to be a phenomenal

opment continue to be the pillars around

year for Égalité and LGBT rights in the Unit-

which we structure programming and over

ed States. On January 1st Publicis Groupe

the course of the last year we have collective-

officially began offering transgender-inclu-

ly raised over $80,000 in support of LGBT

sive healthcare benefits to Groupe employ-

charities across the country. Some of these

ees and their dependents. The benefit was

charities have included the Ali Forney Cen-

instituted as a direct result of the advocacy

ter for homeless LGBT youth in New York,

efforts put forward by Égalité. The group re-

AIDS Walk New York in Chicago, Lamda Le-

searched and wrote a case study outlining

gal in Los Angeles to name just a few. Égalité

why transgender-inclusive healthcare ben-

is clearly a force for good within Publicis

efits were important, presented the study to

Groupe and the external LGBT community

the Publicis Groupe Diversity Council and

too.

agency CEOs for signature support, and finally to Re:Sources, the guardians of Pub-

To end, we would like to take a moment to

licis Groupe’s benefits. We couldn’t be more

acknowledge and honor our supporters,

pleased with all the support we received

many of which are non-members of Égalité,

along the way and are grateful to all our

who have in one way or another contributed

friends and allies throughout the network

to the success of Égalité this year in a lead-

who helped make this benefit a reality.

ership or support role. We thank you and
honor you.

2013 has also marked the start of Égalité’s
expansion outside the New York market to

Happy holidays and here’s to an even bigger

Atlanta, Chicago, London, Los Angeles, San

and better 2014!

Francisco and Seattle. Advocacy, education,
community outreach and business devel-
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—The Égalité Board

ÉG ALITÉ ’S

2013
HONO R

RO LL

Thank you for your support and contributions in helping to make Égalité a success in 2013.
Adam Holmes – Re:Sources
Al Reid – Team One
Alex Granieri – Saatchi & Saatchi LA
Alexis Turim – Starcom
Alicia Case – PHCG
Alison Cernansky – Saatchi & Saatchi LA
Alison Moriarty – SMG
Alvin McCray – Publicis Life Brands
Amanda Taft – Team One
Amy Rangel – Razorfish
Andrea Cancro – Mediavest
Andrew Gregory – Publicis Kaplan Thaler
Anne-Gabrielle Heilbronner – Publicis Groupe
Anthony Fischetti – Mediavest
Arielle Orona – MSL
Ashley White – Saatchi & Saatchi X
Barbara Jobs – Starcom Mediavest Group
Barbara Schiola – MediaVest
Bari Buksbaum – MSL
Bill Goodin – Re:Sources
Bria Colyer – Team One
Brian Berg – ZenithOptimedia
Brian Stout – Leo Burnett
Brian Terkelsen – MediaVest
Brian Vaught – ZenithOptimedia
Bridget Kelly – Publicis Kaplan Thaler
Bryan Ozamoto – Team One
Bryan Rivera – Publicis Kaplan Thaler
Cait Drury – Team One
Caitlin Connolly – Publicis Kaplan Thaler
Cameron Handon – Team One
Caroline Manning – Publicis Kaplan Thaler
Cassandra Yates – VivaKi
Charlie Hart – Saatchi & Saatchi LA
Charlotte Lederman – Publicis Kaplan Thaler
Chelsie McIver – Moxie
Cheri Carpenter – VivaKi
Christopher Warmanen – Leo Burnett
Colin Kinsella – Digitas
Cynthia McFarlane – Conill
Danny Hackett – PHCG
Daphne Dobbs – Team One
Dara Sklar – MSL
David Ehlers – Optimedia
Dee Duncan – Razorfish
Denton Josey – Publicis Kaplan Thaler
Derrick Lewis – Starcom MediaVest Group
Eric Gilseth – Fallon
Eric Grant - Razorfish
Erin Creagh – Publicis Kaplan Thaler
Erin Patterson – Moxie
Erin Quill-Keough - DigitasLBi
Eve Magnant – Publicis Groupe
Farah Vayani – Publicis Kaplan Thaler
Fran Lopez – Re:Sources
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Franky DeJesus – ZenithOptimedia
Greg Eppich – MSL Gregg Mierow – Digitas
Heather Johnson – Fallon
Horacio Fernandez – Prodigious
Ilyssa Harbatkin – Publicis Kaplan Thaler
Ivy Tsui – PHCG
Jae Thongnup – Team One
Jamie Harris – MSL
Janet Anderson – Team One
Janet Bice – Prodigious
Jason Southerland – Starcom
Jay Benjamin – Leo Burnett
Jenna Robles – Rokkan
Jeremiah Knight – Team One
Jim Cotant – Re:Sources
Jim Franzen – Atelier
Jinhee Kwon – Publicis Kaplan Thaler
Joanna Zeman Lane – Re: Sources
Joe Presser – MSL
Joe Smookler – Prodigious
Joel Curran – MSL
Joey Escobedo – Arc
John Spitzig – Re:Sources
Jorge Pomareda – Lapiz
Joumana Abu Shaheen – Leo Burnett
Julie McBride – Fallon
Jun Lu – Publicis Kaplan Thaler
Justin Mersinger – Saatchi & Saatchi X
Karen Eisenberg – Publicis Kaplan Thaler
Karen Rogers – Fallon
Katherine Zeng – Team One
Katie Jamieson – Razorfish
Kedma Brown – Saatchi & Saatchi
Kerala Hise – Optimedia
Kim McFetridge – Rosetta
Kristen Hosack – Saatchi & Saatchi LA
Kristy Hughes – Saatchi & Saatchi LA
Lange Taylor – Digitas
Laura Desmond – Starcom MediaVest Group
Laura Mills – Team One
Lauren Cole – MSL Group
Lauren Hurvitz – Starcom MediaVest Group
Linda Kaplan Thaler – Publicis Kaplan Thaler
Lisa Torres – ZenithOptimedia
Lisa Zarick – Leo Burnett
Luke Dowding – Starcom MediaVest Group
Mariajose Martinez – BBH
Mark Zangrilli – Publicis Kaplan Thaler
Marsha Meredith – Saatchi & Saatchi X
Matthew Clay – Digitas
Maurice Lévy – Publicis Groupe
Megan Gourley – Team One
Meghan Radde – Fallon
Melissa Fussoni – Digitas
Melissa Schulz – Publicis Kaplan Thaler

Michael Bednar – Razorfish
Michael Mezzaferro – Saatchi & Saatchi
Michael Nnadi – Team One
Michael Traynor – Re:Sources UK
Michael Wagner – MSL
Michelle Stallings – Leo Burnett
Milano Reyna – Saatchi & Saatchi
Nathan David – Rosetta
Nick Colucci – PHCG
Nicola Raj – Re:Sources UK
Nicole Stanley – Digitas
Nigel Adams – Rosetta
Pam Fehl – Publicis Kaplan Thaler
Parker Molloy – Starcom
Parker Nowell – Moxie
Patrice Johnson – PHCG
Patrick Hernandez – Digitas
Patty Enright – Publicis Worldwide
Paul Kenjarski – PHCG
Perris Richter – Digitas
Rebecca Holton – MSL
Renee Konzelman – Starcom MediaVest Group
Renetta McCann – Leo Burnett
Reva McEachern - Razorfish
Rich Stoddart – Leo Burnett
Robert Camilleri – Publicis Kaplan Thaler
Robin Glass – Moxie
Roman Luba – Publicis Kaplan Thaler
Ron D’Amico – Digitas
Ronnie Dickerson – Digitas
Royi Gavrielov – Digitas
Ruben Ramirez – Zenith
Ryan DiDonato – Team One
Sandra Sims-Williams – Re:Sources
Sarah Brannick – MSL
Sarah Burchill – MSL
Scott Bartosiewcz – Arc
Sheryl Favia – Re:Sources
Simmone Kennedy-Moore – Saatchi & Saatchi LA
Simon Fenwick – StarcomMediavest Group
Siretta Pearson – Publicis Kaplan Thaler
Stacey Watchfogel – MSL
Susan Gianinno – Publicis Worldwide In The USA
Susan Lauher – Publicis Kaplan Thaler
Tani Caudillo – Team One
Tara Lilien – MSL
Tim Castree – MediaVest
Tim Jones - ZenithOptimedia
Tina Allen – Re:Sources Tony Osbon – MSL
Tricia Kenney – Publicis Kaplan Thaler
Victor Basile – Publicis Kaplan Thaler
Vincent Tipaldo – Team One
Whitney Pillsbury – Publicis Kaplan Thaler

OUT&
ABOUT
NEWS FROM ACROSS THE GROUPE
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Groupe Agencies Score
100 on the HRC’s 2014 CEI

LGBT Voices in
Advertising
Leo Burnett’s Christopher Warmanen joined ambassadors
from Diageo, Deutsch and Ad Age in a panel discussion during Ad Week titled “Amplified: LGBT Voices In Advertising”.
The event, which was the only LGBT-centric event during Ad
Week, was presented by GLAAD (Gay and Lesbian Alliance
Against Defamation) and ADCOLOR with Bronze level sponsorship support from Leo Burnett. Panelists each shared the
ways they have helped their organizations and clients build
relationships with members of the LGBT community.

Every year the Human Rights Campaign issues a report regarding the state of LGBT equality in the workplace. The report scores corporations on a variety of parameters and this
year we have a record number of Publicis Groupe agencies
which have achieved a perfect score. Congratulations go to
Digitas, Leo Burnett, MSL Group, Publicis Healthcare Communications Group, Publicis Worldwide in the USA, Razorfish, Starcom MediaVest and ZenithOptimedia for scoring a
perfect 100 on the Human Rights Campaign’s 2014 Corporate Equality Index. Égalité will continue to partner with the
Publicis Groupe Diversity Council to ensure that even more
of our agencies score well next year.

The Égalitarian Archive
You are currently reading the fourth issue of The Égalitarian. If you missed our first three issues you can download them here:

http://tinyurl.com/kj5xag2
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http://tinyurl.com/lj5wnem

http://tinyurl.com/np9tg7b

Publicis Groupe
Sponsors Workplace
Equality Summit
Publicis Groupe ambassadors from
across the country convened in
Minneapolis late in October to attend the 2013 Out & Equal Summit
for Workplace Equality. The event
brought in some 2500 participants
from around the world to participate in workshops and seminars on
the topic of LGBT equality in the
workplace. Publicis Groupe was an
Advocate level sponsor of the event
and was represented by ambassadors
from Digitas, Fallon, Leo Burnett,
MediaVest, Publicis Kaplan Thaler,
Saatchi & Saatchi X, Starcom and
ZenithOptimedia. All our ambassadors were welcomed to the Summit
in a letter sent by Maurice Lévy.
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SPIRIT
DAY 2013

Publicis Kaplan Thaler, New York

Égalité’s largest national event this year
was Spirit Day which was celebrated on
October 17th. Spirit Day was launched
three years ago when a teenager asked
her friends to wear purple to show
support for young LGBT (lesbian, gay,
bisexual and transgender) people.
Soon, with the help of GLAAD, the Gay
and Lesbian Alliance Against Defamation, millions participated, including
cast members from Glee, Ricky Martin,
Katie Couric, The White House, brands
like Facebook and Goldman Sachs,
the cast of The View and on-air hosts
at CNBC. Americans came together to
take a stand against bullying and to
show support for LGBT youth.

PBJ, Chicago

Starcom, Chicago

Publicis Kaplan Thaler, New York
Saatchi & Saatchi LA, Lost Angeles
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This year Publicis Groupe agencies
across the country did their part to sign
up as Corporate Partners of Spirit Day
by taking the pledge to help generate
awareness for the day.

Razorfish, Chicago

ZenithOptimedia, New York

MSL, San Francisco

Razorfish, New York
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ZenithOptimedia, New York

Performics, Chicago

MSL, New York

Moxie, Atlanta
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BYE BYE,

DO M A !
Earlier this year, the US Supreme
Court struck down part of the
Defense of Marriage Act (DOMA)
that barred federal recognition of
same-sex marriages. The Internal
Revenue Service (IRS) has since
determined that same-sex married
couples will be treated the same as
opposite-sex married couples for
all federal tax purposes.
In compliance with the guidance
released to date, Publicis Benefits
Connection (PBC) has made the
following changes to benefit plans
effective September 16, 2013:

1
SAME-SEX MARRIED COUPLES
RESIDING IN A STATE THAT
RECOGNIZES THE MARRIAGE
WHO ARE CURRENTLY COVERED
UNDER A PBC PLAN:
Your coverage election has been
changed to married. Medical,
Dental and Vision elections, if
applicable, will be withheld on a
pre-tax basis for both federal &
state purposes.

3
SAME-SEX MARRIED COUPLES
RESIDING IN A STATE THAT
DOESN’T RECOGNIZE SAME-SEX
MARRIAGE. BECAUSE THE PLAN
WOULD NOT PERMIT YOU TO
DESIGNATE YOUR SAME-SEX
SPOUSE AS A SPOUSE, THE DOMESTIC PARTNER DESIGNATION
HAD TO BE USED IN THE PAST:
Please contact the PBC Service
Center at 800-933-3622 for
assistance, so that your election
can be updated manually until
an automated process has been
finalized with our third party
administrators.

2
SAME-SEX MARRIED COUPLES
RESIDING IN A STATE THAT
DOESN’T RECOGNIZE SAME-SEX
MARRIAGE:
Systems are being updated
to support the tax treatment
(pre-tax federal, post-tax state).
Please contact the PBC Service
Center at 1-800-933-3622. Your
election will be updated manually until an automated process
is finalized with our third party
administrators.

4
LIFE INSURANCE:
A legally married same-sex
spouse is eligible to elect optional
life insurance without consideration of state of residency.

5
RETIREMENT PLANS:
A legally married same-sex
spouse is eligible for the same
spousal consideration as an
opposite-sex spouse under the
PBC 401(k) Plan.
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Further guidance is expected from
both the IRS and other agencies
on the many laws affected by this
ruling. Guidance for state tax
withholding is needed but will
likely take some time. PBC intends
to comply with the Supreme Court’s
ruling and all applicable guidance
and will provide more information
as it becomes available.
NOTE: The Supreme Court ruling
and IRS guidance affect same-sex
married couples only; they do not
affect civil union and domestic
partners.
If you have any questions please
contact the PBC Shared Service
Center at 1-900-933-3622 or e-mail
us at Benefits.SharedServices@usresources.com

CHAPTER
U P D AT E S
Current news & events from Égalité Atlanta, Chicago, London,
Los Angeles, New York, Seattle and San Francisco
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for “hydration” along the way. UltimateÉGALITÉ

ATLANTA

ly, AIDS Walk Atlanta was able to raise
over $1,000,000 for AIDS service orga-

ÉGALITÉ

CHICAGO

nizations throughout the metro-Atlanta
area. We would like to extend a special
By Parker Nowell,
Moxie

thanks to Moxie for taking care of our
awesome team shirts! The Atlanta chap-

By Jason Southerland,
Starcom

ter is planning to host an end of year get
Égalité Atlanta has been busy this fall

together during which we will be able

leading Spirit Day initiatives across a

to reflect on our first year as a chapter

handful of Atlanta offices and partici-

together and discuss even more exciting

pating in our first ever large scale fun-

opportunities and events for 2014.

draising effort. In honor of Spirit Day,
the people of Moxie and Engauge got
decked out in purple as we showed our
support for Spirit Day. We also partici-

To

be

added

to

Égalité

Atlan-

ta’s distribution list, email me at
pnowell@moxieinteractive.com

pated in our first large scale community
outreach effort as a chapter, organizing
a team for AIDS Walk Atlanta (AWA).
Our team of 25 was able to raise over
$2,800 in support of AWA, 180% higher
than our donation goal of $1,000! We
had a blast walking it out through the
streets of Atlanta, with a few pit stops

Moxie and Engauge went purple in honor of
Spirit Day

It’s been an amazing fall, with the highlight being our stellar showing at the
AIDS Run & Walk Chicago. It was our
first year participating and Chicago
turned up the hometown pride with
over 100 participants and $14,000 in
donations. In addition, Chicago Égalitarians volunteered over 100 hours to
the Marriage Equality campaign and
cooked dinner for LGBTQIA youth at
Cafe Pride; we hosted an End of Summer Beach Party for allies; we joined
with our other offices to support Spirit
Day; and we continued our happy hour
tradition with bowling in October and
trivia in November. We also hosted an
LGBT Student Advertising Workshop
co-hosted with Digitas LBi and “Four
Color Process: An Event for LGBT Advertising Professionals and Allies” in
partnership with GLAAD Chicago Leadership Council. Check out our events
and find more photos of all the fun on
our Facebook Group page. To get more
involved in Égalité Chicago please join
the Facebook group and/or e-mail your
brand contact listed on the last page of
the newsletter.

Égalité Chicago volunteers at Café Pride
Égalité Atlanta raised $2,800 in support of AIDS Walk Atlanta
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Day with a purple-themed cocktail party and social hour. Over 75 employees
showed their support by wearing purple,
our biggest level of participation to date!
SSLA Égalité rounded out fall by sponsoring two charities participating in our
agency’s Good Day - a day dedicated to
community volunteering where we shut
down to do good outside the agency.
Through the EmpowHer Institute, we
sent a group to the KIPP Academy of
Opportunity to help students organize
their reading materials and a second
group to the Environmental Charter
Middle School in Inglewood to help
clean and prepare materials for their
outdoor classroom. A very fulfilling and
rewarding day for all who participated!

Égalité Chicago raised $14,000 in support of AIDS Walk Chicago

ÉGALITÉ

LONDON

By Luke Dowding,
Starcom MediaVest Group

Things are progressing well across
the pond as Égalité London officially
launched on the 27th November.
The event was hosted at the St. Martin’s
Lane Hotel in London’s trendy Covent
Garden with 40 guests from across the
Publicis Groupe as well as press from
Gay Star News and a representative
from Stonewall, the UK’s leading LGBT
charity.
As well as being partial to a glass of
something bubbly, it was our intention
to ensure that the Groupe in its entirety
was made aware of Égalité and ways to
get involved. With signup sheets at the
ready we confidently recruited fresh
talent to join in the formation of the
London Board. The intention being to
follow a similar model to the US and ensure that the responsibility for driving
each of our key goals lie with a member
of the Board.

It remains early days for us here at
Égalité London but with such a successful launch and an excited team we’re
looking forward to 2014 and all that it
brings!
To be added to Égalité London’s distribution list, email me at
luke.dowding@smvgroup.co.uk

ÉGALITÉ

LOS ANGELES

By Kristen Hosack,
Saatchi LA

SSLA Égalité has been busy this fall in
celebration and acknowledgement of
three major events.

To be added to Saatchi LA’s Égalité
distribution list, email
kristen.hosack@saatchila.com
By Michael Nnadi,
Team One

Team One LA and Égalité joined forces
with our friends and family to knock it
out of the park for AIDS Walk Los Angeles fundraising this year. We nearly
doubled last year’s agency total coming in at $22K to support AIDS Project
Los Angeles thru internal fundraisers,
auctions and individual walker efforts!
We also increased walker participation
from 8 last year to 35+ people this year.
Thank you to everyone for working and
walking your tails off.
To be added to Team One LA’s
Égalité distribution list, email me at
michael.nnadi@teamone.com

In October, we silently acknowledged
National Coming Out day on the 11th
by making information available to employees who needed extra support or
encouragement in coming out. Signage
and pamphlets were placed around the
office and Égalité team members were
available for consult. Then on Thursday
the 17th, the agency celebrated Spirit
Team One LA and Égalité raised $22,000 in support of AIDS Walk Los Angeles
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ÉGALITÉ

SAN FRANCISCO

By Perris Richter,
Digitas

The newly inducted Égalité chapter in
San Francisco hosted its official launch
party on October 17, in conjunction
with Spirit Day. In preparation for the
big day, the group educated coworkers
about Spirit Day and rallied participating offices to wear purple to show support against LGBT bullying. We took a
group photo over lunch to showcase our
purple pride.
Later in the afternoon, we had a tremendous showing at our combined launch
party and Spirit Day celebration. At the
height of the festivities there were about
90 attendees between MSL, Saatchi S,
Digitas, Razorfish and Optimedia! At
the party, we presented what Égalité is
all about, how to get involved and recruited new members to the group too.
It was a tremendous success.

To be added to Égalité San Francisco’s
distribution
list,
email
perris.richter@digitas.com

ÉGALITÉ

SEATTLE

By Greg Eppich,
MSL Group

On October 17, Égalité Seattle kicked off
with its #spiritday social. The networking event provided all Seattle employees
the opportunity to learn about Publics
Groupe’s progress in promoting workplace equality. We welcomed nearly 100
people awash in purple to show their
support for LGBT youth. The social provided great visibility for our local chap-
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Digitas, Razorfish and Optimedia San Francisco go purple for Spirit Day

ter and brought many colleagues together for the first time. One attendee said
he’d been “out” at the agency for nearly
30 years.
Attendees met Jerry Manning, artistic
director of the Seattle Repertory Theater, who has commissioned a new play,
“A Great Wilderness,” from rising star
playwright Samuel D. Hunter. One attendee earned a chance to attend the
world premier of the powerful play that
finds an elderly church counselor “praying the gay” out of one last client.
The Égalité Seattle chapter includes
LGBT employees and allies from Razorfish, Publicis, MSLGROUP, PBJS, Zenith, Optimedia, Vivaki and Re:sources.
To be added to Égalité Seattle’s distribution list, email greg.eppich@mslgroup.
com

ÉGALITÉ

NEW YORK

By Robert Camilleri,
Publicis Kaplan Thaler

As in 2012, this fall season has once
again been the busiest time of year for
Égalité New York. The season kicked
off with a same-sex adoption seminar
hosted by Publicis Kaplan Thaler during which attorney Carol Buell covered
the basic legal implications of same-sex
adoption in the states of New York, New
Jersey and Connecticut. In honor of
some of Publicis Groupe’s LGBT parents
and aspiring parents we have dedicated
this quarter’s Members In The Spotlight section of the newsletter to some of
their personal stories showcasing their
individual paths to parenthood. For information about estate planning, samesex adoption and Carol’s contact information, please download the handouts
here: http://tinyurl.com/kma4k4k

All smiles at Égalité New York’s end of summer happy hour at Hotel Metro

Other events have included our end of
summer happy hour hosted at Hotel
Metro’s rooftop bar, an informational
session about the LGBT market and
opportunities with Logo TV hosted at
MediaVest, volunteering at the Ali Forney Center’s annual Halloween party
and participating in the Up Our Alley
bowling challenge in support of Broadway Cares / Equity Fights AIDS. A big
shout out goes to our ambassadors at
the event, The Égalité Alley Queens,
who raised $4,000 in support of the two
charities.
We’re thrilled to have had such a productive year and even more excited that
we now have sister chapters across the
country and across the Atlantic in London. Here’s to an even bigger and better
2014!
To be added to Égalité New York’s distribution list, email robert.camilleri@
publicis-usa.com
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Égalité New York raised $4,000 in support of Broadway Cares / Equity Fights AIDS

BUILDING
BUSINESS
Connecting brands
with the LGBT market
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NOW’S
THE
TIME
!
by Amy Wigler
LOGO
About nine years ago, I learned that MTV Networks was launching a television network for the LGBT community. Today, the
idea of an LGBT channel is hardly revolutionary—but the cultural landscape was very different back in 2003. It was pre-Brokeback Mountain, pre-Modern Family and Lady Gaga was just a
senior in high school. Politically, we were dealing with one of the
most conservative presidential administrations in YEARS. The
fact that the parent company of Nickelodeon, one of the most influential children’s brands in the world, was behind Logo struck
me as absolutely remarkable. I remember thinking, “I MUST be
a part of this launch.”
OK, so here is where I come out of the closet. I am not gay. I am
an Upper West Side mother of two, married to a rabbi. Yet, I always believed LGBT rights were human rights and the business
argument for advertising to the LGBT community was undeniable. Here was an audience that had tremendous buying power (estimated at $790B in 2013*), was known for being fiercely
brand loyal (74% will choose to buy products marketed directly
to them**), and had a reputation for being incredibly trend-setting. This was the perfect advertising trifecta! Logo launched in
2005 in 13MM homes with three brave advertisers and I luckily
have been along for the ride as we have grown the business to
53MM homes and over 400 advertisers.
There has been a major cultural shift these past eight years.
Obama has put an end to DOMA, more and more states are legalizing gay marriage and celebrities from hip hop artists to sports
stars are calling an end to discrimination based on sexual orientation. The lines between gay and straight culture are seemingly
becoming ever more blurred. With these changes, people ask me
all the time if advertising in gay media is still necessary. “Can’t
you reach gay consumers everywhere?”

17
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In my opinion, advertising directly to the gay community is now
more critical than ever.
Why? Today more than ever, consumers are brand savvy. They
want to know that the brands they support – support them. By advertising directly to the consumer in LGBT media, you are saying
to an audience of sophisticated consumers that you are on their
side. This type of direct outreach is critical in differentiating your
brand from the crowd and building a relationship with an engaged
consumer.
Also, in the age of social media, one’s opinions about brands are
no longer their own. Consumers happily share their opinions on
social media (and the LGBT community over indexes significantly
on social for usage, posting, sharing and more***). This can work
in a brand’s favor when the gay community is on your side (think
Bertolli pasta) or against a brand when the gay community knows
you waiver on issues of equality (think Barilla pasta).
As the LGBT community wraps up its most historic year yet, I am
curious and excited to see how brands will leverage the growing
power of the LGBT community moving forward.
For more information about how Logo can help your brand/s connect with the LGBT community please reach out to me:
Amy.Wigler@logostaff.com

*Witeck Combs and MarketResearch.com, 2012
**Harris Interactive, July 2011
***North American Technographics Online Benchmark Survey (Part 2), 2013
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MARKET
PULSE
By Steven Myers-Yawnick,
Publicis Kaplan Thaler

NIKE
In early 2013, Nike launched the #BeTrue line of shoes and clothing to help
promote LGBT equality in sports. Nike pledged to donate one-hundred
percent of the proceeds from #BeTrue to the LGBT Sports Coalition, an
organization which is working to end homophobia in sports by 2016. In
October, Nike donated $200,000 to the coalition. With a history of inclusive
advertising, Nike is a visible catalyst for leading change in sports and its
competitors are following suit. Most recently, Adidas has endorsed the marriage equality amendment in Oregon. (Source: www.thinkprogress.org)

19

THE ÉGALITARIAN | Q4 2013

BIG GAY ICE CREAM TRUCK
In the summer of 2009, Big Gay Ice Cream Truck
was started by Doug Quint and his partner Bryan
Petroff. On Twitter, Quint combined his outstanding wit along with the truck’s location to help generate clientele ranging from tourists to celebrities.
The success of Big Gay Ice Cream can no doubt
be linked to its remarkable use of social media
in three focused platforms (Twitter, Facebook,
and Instagram) allowing the brand to showcase
its personality and directly engage with fans. @
BigGayIceCream, has posted over 31,000 tweets
and has gained over 53,000 followers. Its Facebook page has over 23,000 fans and its Instagram
account currently has more than 6,400 followers.
(Source: www.mashable.com)

KLM
The Royal Dutch Airline, KLM, has released a new print ad which showcases
its LGBT-friendly travel services. The ad
informs consumers that KLM flies “to the
world’s proudest festivals” and also provides them with a list of dates and upcoming pride events in Las Vegas, Atlanta,
and Cape Town, South Africa. KLM has a
history as a supporter of the LGBT community. Three years ago, it launched its
Gay Getaway campaign, which consisted
of an online game allowing players to win
flights to the gay-friendly KLM destination
of their choice. This year, KLM stepped up
as the 2013 sponsor of Sweden’s Stockholm
Gay Life Award. (Source: www.brandchannel.com)
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PHILLY TOURISM
The Greater Philadelphia Tourism Marketing Corporation has launched a new
gay tourism campaign. Significantly, this
marks the third time that a US destination
has specifically produced an LGBT campaign. The 30-second television commercial features drag queen Miss Richfield 1981
visiting Philadelphia tourist attractions,
restaurants, and nightclubs. Differing from
tourism geared toward a heterosexual
audience, this campaign is designed to let a
gay audience know that it is safe, even welcoming, for them to walk down the street.
Locally, the TV spots will run on Bravo and
the Style Network—nationally, on Logo TV.
(Source: philadelphia.cbslocal.com)

SPIRIT DAY
On October 17, GLAAD’s Spirit Day
seemed to have everyone in the spirit.
Several different brands took the
pledge to go purple, showing their
support for LGBT youth and taking a
stance against bullying. With Macklemore and Ryan Lewis as the official
spokesmen, GLADD created shareable graphics on both their website
and their Facebook page. Among
those who put the graphics to use
and publicly showed support were
Facebook, Twitter, HBO, TLC, OWN,
LOGO, NBC, CNBC, MTV, CNN, Good
Morning America, and iHeartRadio.
(Source: www.queerty.com)
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PASTA WARS
When Guido Barilla, of Barrila Pasta, made a
statement that he would never use a gay family in his advertising, it resulted in what the
Chicago Tribune called “a global public relations disaster”. Several internet satires came
out of the controversy. BuzzFeed showed an
image of heterosexual couples eating pasta with
the words “Spaghetti is straight”. Twitter and
Facebook were flooded with an image of the
trademark Barilla pasta box with the word “Bigatoni” rather than “Rigatoni”. Quick to capitalize, rival pasta Buitoni featured an image on its
Facebook page showcasing its inclusive stance.
(Source: articles.chicagotribune.com)

GOOGLE’S NEXUS ANDROID 5
Google, as a brand, is known for appealing to its users on an emotional
level. Five months after Google made
an ad featuring a gay marriage for the
French market, they released one for
the American featuring the Nexus 5
Android smartphone. The commercial
features couples of several different demographics—including a brief shot of a
gay couple at city hall. The inclusion of
the gay couple has simultaneously garnered praise for Google on Twitter and
hateful attacks on Youtube. (Source:
www.seattlepi.com)

22

THE ÉGALITARIAN | Q4 2013

This quarter’s “Members In The Spotlight” section of the newsletter is dedicated to some of Publicis
Groupe’s budding and established LGBT parents. Andrea Cancro, Alvin McCray and Whitney Pillsbury
have all generously offered to share their inspiring stories.
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ANDREA CANCRO
MEDIAVEST
A bond between a Mother and a child is something very
special and very magical. I began the journey later in
life and right as my own Mother was diagnosed and then
passed away from lung cancer. My Mom’s passing did not
begin my thought process on this topic, but it certainly did
make me realize the Mother / Child bond even in death, is
so powerful.
Thus I began the route of IUI - intrauterine insemination,
which meant finding a donor through a sperm bank and
going through the insemination. After three attempts, no
success. But I certainly wasn’t done there - on to adoption.
I am currently in two adoption programs, both fully open
and supportive of the LGBT community. The adoption approval process was, in my opinion, relatively simple - background check, fingerprints, home study and references. I
was approved relatively quickly. Since my approval, I have
had two Moms who have wanted me, based on the profile
that I designed as part of the program. Unfortunately, due
to a number of reasons, none of the three Moms worked
out as they all decided to keep their children once they
were born.
But I am fully committed to my journey, knowing there
is a child out there somewhere that will enable both of us
to experience the bond that I still do have with my own
Mother.
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ALVIN MCCRAY
PUBLICIS LIFE BRANDS
FAMILY—AT THE CORE OF MY PARTNERSHIP
We actually never decided to become parents. We always knew that
we would be. When my husband and I met 15 years ago, our common bond was our love for family. His parents have been together
for close to 45 years, and my parents have been married close to
50. He has two brothers and a sister, and I have one brother. Our
siblings have children, and we knew that one day we would as well.
PERSEVERANCE—THE ROAD TO PARENTHOOD
Our journey to parenthood began eight years ago. Our options
were to either adopt a child or engage with a surrogacy agency. We
chose surrogacy. So, to gain a better understanding of bearing a
child through surrogacy, we consulted with an agency, and what we
learned was that the process was expensive and laborious. Feeling
rather discouraged, we tabled the discussion until we did more research to find an option that wouldn’t break the bank. In the meantime, we got married in CT in 2010.
Several months following our marriage, the discussion to have
children resumed. A couple of our friends who are in a same-sex
relationship told us about a wonderful IVF clinic in New Jersey
that helped them bring their two beautiful children into the world.
So in early 2011, we decided that we would meet with the clinic.
After a series of follow-up meetings, physicals, and psychological
review, we were told that we were perfect candidates for same-sex
parenting. We would then be introduced to the donor agency that
would provide an egg donor and a surrogate.
We didn’t need a surrogate, however, as a family relative volunteered to carry our child. Unfortunately, due to a premedical condition, our surrogate was unable to carry our child. Of course we
were disappointed, having lost nine months in the timeline, but we
were determined to not give up.
In the spring of 2012, the donor agency notified us of a woman in
Oregon who was ready to be a surrogate, and, more importantly,
for a same-sex couple. This being her first time as a surrogate, the
agency flew her to the clinic for a physical and a psychological review. After she passed the evaluations, the next step was to find an
egg donor. Since we are a mixed-race couple, we wanted our child
to be mixed race. We weren’t having any luck with the egg donor
profiles we were receiving, so we decided to search other agencies
until we found a perfect candidate. In a matter of days, we found
our match. Three months later, the egg donor and surrogate would
come together to help us finally become parents.
ROMAN—OUR JOYOUS MILESTONE
In August of 2012, we transferred two embryos into our surrogate.
By September we were pregnant with twins. Early in the pregnancy, we lost one of the embryos–a condition called “vanishing
twin” syndrome. Forty weeks later, our beautiful son, Roman Ellis
Rudman-McCray, was born at 7 lbs 11 oz, 20 3/4”. We are blessed
beyond comprehension. Roman makes us the happiest parents in
the world!
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WHITNEY PILLSBURY
PUBLICIS KAPLAN THALER
A decade ago, my partner and I attended a gay adoption group and our lives changed
forever. A couple spoke about how they foster adopted their baby in New Jersey. Inspired, we packed up our NYC apartment and moved across the Hudson River.
Just months after training, we got “the call:” sisters; 3 yr. and 14 mos. old, were available! I’ll never forget the night Sabrina and Caitlin walked (and crawled) into our lives.
We fed them PB&J sandwiches, bathed them, told them to call us Daddy and Papa, and
put them to bed.
Shortly thereafter, their biological Mother gave birth to a boy. We were able to bring Dylan
home too. It was like having triplets. After some time, we were able to adopt them all, becoming their forever family. It has been incredibly hard at times, but the challenges have only
brought my partner and I closer.
Years have flown. Dylan is now a rambunctious 9 year old obsessed with Minecraft. Caitlin is a
beautiful 11 year old who likes horses. Sabrina is a sassy 12 yr old, with an active Instagram account – God help us.
There are pros and cons to any type of adoption. For example, our adoption costs were zero, we still
receive significant monthly financial support, and their health care is covered (including braces!).
Foster adoption is often misunderstood. For example, it’s a myth that biological parents can come take
back a child. We’ve never doubted the strength of our adoption certificate.
As you read this, 100,000 foster children are waiting. The LGBT community alone could move thousands
of these kids to permanent families. You can foster a child whether you’re gay, straight, single, young or
whatever. It doesn’t matter if you think you work too much, can’t afford it, have no room, or can’t cook.
Hear me when I say this: kids DON’T CARE about any of that stuff. You have a job, extra room in your home
and heart, and that’s all that matters! A foster child will think you’re the greatest parent ever!
When I was a struggling kid, I never imagined all this could happen. My daily life is filled with children’s laughter and tears (sometimes at the same time) and has surpassed my wildest dreams.

26

THE ÉGALITARIAN | Q4 2013

ÉGALITÉ
CONTACTS
* = EMAIL THESE PEOPLE TO BE ADDED TO A LOCAL EMAIL DISTRIBUTION LIST.

ÉGALITÉ USA
National Co-Chair & Re-Founder
National Co-Chair

Robert Camilleri
Anthony Fischetti

ÉGALITÉ ATLANTA
Moxie
Razorfish
Team One

Parker Nowell *
Lindsay Head
Laura Mills

ÉGALITÉ CHICAGO
Digitas
Leo Burnett
Performics
Razorfish
Spark
Saatchi & Saatchi X
Starcom

ÉGALITÉ NEW YORK
Atelier
Digitas
MediaVest
MediaVest
Medicus
PHCG
Publicis Kaplan Thaler (1675)
Publicis Kaplan Thaler (Herald Sq.)
Publicis Kaplan Thaler (Herald Sq.)
Razorfish
Saatchi & Saatchi X
Starcom MediaVest Group
ZenithOptimedia
ZenithOptimedia
Zenith

Josh Booher
Jessica Edwards
Richard Wong
Donnie Young
Christine Griesmaier
James Phillips
Jason Southerland *

ÉGALITÉ LONDON
Re:Sources UK
Re:Sources UK
StarcomMediavest Group
StarcomMediavest Group

Nicola Raj
Michael Traynor
Derrick Lewis
Luke Dowding *

ÉGALITÉ LOS ANGELES
Team One
Saatchi LA

Michael Nnadi *
Kristen Hosack *

THANK YOU JUN LU FOR THE TIME PUT FORWARD
IN DESIGNING THIS NEWSLETTER!

Jim Franzen
Royi Gavrielov
Andrea Cancro
Anthony Fischetti
Paul Kenjarski
Daniel Hackett
Bryan Rivera
Bridget Kelly
Robert Camilleri *
Reva McEachern
Justin Mersinger
Simon Fenwick
Brian Vaught
Franky DeJesus
Ruben Ramirez

ÉGALITÉ SAN FRANCISCO
Digitas
Re:Sources

Perris Richter
Jim Cotant

ÉGALITÉ SEATTLE
MSL

Greg Eppich

