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Pro-bono work? Check. New chapters 
emerging? Check. Re-launching an 
international chapter? Check. Receiving 
top marks from the HRC Corporate 
Equality Index? Check. 

We’ve checked off quite a few things 
already this year and we’re only steps 
into Q2. This year is shaping up to be 
one of the most exciting for Égalité. 
While recently, we began the process 
of expanding into another US market; 
Philadelphia and Indianapolis continue 
to grow following their launches in 
2015. Additionally, on the other side 
of the pond, the UK chapter is buzzing 
as they re-launch their group. Gaining 
traction, the UK group has been 
building members, holding events, and 
laying a strong foundation—we can’t 
wait to see what’s to come!

Aside from servicing employees we’ve 
made some amazing inroads with 
pro bono assignments. The Chicago 
chapter partnered with the AIDS 
Foundation of Chicago for a truly 
integrated, cross-agency campaign 
called “PrEP4Love.” Beautiful, raw, and 
humanistic, the campaign highlights the 
importance of using PrEP to lower your 
chances of contracting HIV-1. Teams 
across Égalité-represented agencies 
in Chicago pooled talent to execute 
this remarkable piece of work, and it’s 
a testament to the power that Égalité 
can have as a unit when working on 
an issue that hits home for many in 
our LGBTQ community. This isn’t the 
only pro bono work being done, out of 
Égalité New York; MRY is working on a 
campaign for PFLAG. We look forward 
to seeing where this goes in the next 
few months, but word so far is that the 
clients are extremely pleased with what 
they are seeing.

When it comes to being an employer 
of choice, our marks of a perfect 100 
on the HRC Corporate Equality Index 
at several of our agencies is a huge 
indicator. This year Saatchi & Saatchi, 
DigitasLBi, ZenithOptimedia, 
Re:Sources, Leo Burnett, Razorfish, 
Starcom Mediavest Group, and 
MSLGROUP took top honors—congrats 
to you and your agencies.

We look forward to continued growth, 
unprecedented fundraising, and even 
more business to come our way in 
2016. Watch 
us roar this year. 

—Alicia Case & Devin Owens
  National Co-Chairs

LETTER 
FROM 

THE 
BOARD
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In our last issue, The Égalitarian reported that Publicis 
Groupe agencies scored a perfect 100 on the Human 
Rights Campaign’s 2016 Corporate Equality Index. The 
awards ceremony was hosted in New York City, during 
which Égalité board members representing Saatchi & 
Saatchi, DigitasLBi, ZenithOptimedia, Re:Sources and  
MSLGROUP were on hand to accept the awards.

PUBLICIS 
GROUPE 
AGENCIES 
SCORE TOP 
MARKS 
ON HRC’S 
2016 CEI

Égalité Board Members representing Saatchi 
& Saatchi, DigitasLBi, ZenithOptimedia, 
Re:Sources, MSLGROUP at the HRC’s 2016 
Corporate Equality Index Awards.
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S Thursday, March 17th was a very exciting evening to be in London. At 6:30 that evening, 

amid a swathe of canapés and champagne in Razorfish’s office on Great Titichfield 
Street, Égalité UK hosted its re-launch.

Over 30 representatives from Saatchi, BBH, Langland, Sapient, ZenithOptimedia, Starcom, 
Publicis, Salterbaxter, and Re:Sources UK were in attendance for Égalité UK’s inaugural event. 
The evening kicked off with an introduction of Égalité UK’s four key pillars and a synopsis about 
what we plan to do. Dominic Addison (UK committee) explained how Égalité plans to offer both 
work support and social engagement. “This is an employee network run by employees, for 
employees,” said Dominic, HR Administrator and key organizer of the night’s event.

The evening’s highlight was a very special talk by world-renowned LGBT advisor and 
spokesperson Stephen Frost, Strategy Lead, Inclusive Leadership at KPMG. Stephen is a 
legend within the LGBT rights and corporate advisory world, having worked with 
major businesses and government bodies (ranging from the 2012 Olympic Committee to 
the Royal Navy and KPMG) to promote social equality and LGBT rights within the workplace.

Titled ‘Why Publicis Needs Égalité’, Stephen’s talk was as illuminating as it was inspiring. 
Stephen discussed his illustrious career while highlighting the importance of pushing for 
equality in the work place. Hypothetically, he asked how straight-identified individuals in the 
room would feel if they were asked to offer up their sexual orientation in the workplace. Next 
asking how willing LGBTQ people are to out themselves at work, Steven demonstrated that 
often identifying yourself as straight was effortless and easy; whereas coming out was 
difficult. This demonstrated the company-wide need for Égalité.

The talk was thought provoking, and also a fantastic way of building enthusiasm and 
energy to take Égalité UK forward. Here’s what just a few of our agency representatives 
said: “It was great to hear his stories and all the challenges he had to face. It would be great 
if we as a group could identify specific things within our industry today and look at 
addressing them.” - Pieter De Groot, Senior Designer at Langlands.

“I found the event to be excellently organized, warm, welcoming, and inspiring.  I loved 
the inclusive nature of this event, and that the group is open to all. ” - Rebecca Adamson, 
Associate at Sapient.

“I feel like the event was the perfect opportunity for a very motivated group of people to get 
together and generate ideas for a cause that affects us all. Getting everyone together was 
the hard part—now that the network has been established, everything else can start taking 
shape, and I think that’s a very, very exciting thing.” - Kathryn Starchuck, Client Services 
Assistant at SalterBaxter.

“The recent Égalité event was the first diversity event I’ve been to, as such I was unsure 
about what to expect. I was pleasantly surprised, the evening was truly inclusive—as 
a straight person I didn’t feel like an outsider. Stephen was fantastic, he delivered a talk 
about such a serious issue in a humorous way; this was impactful without being emotionally 
charged. I felt inspired to get involved and promote change, without feeling guilty or like I 
had been forced into it by preaching! It was a lovely, relaxed evening, raising awareness and 
discussing ways to become involved in changing perceptions and prejudice. I’ll definitely be 
going to the next.” - Kate Conroy, Talent Resourcing Manager at ZenithOptimedia.

‘Pride is just around the corner, and we’ve got some exciting things planned’ said Jacob 
Lovewell, BBH/Égalité committee member. Our next event will be a networking one and 
will take place in April 2016.

Égalité UK is just getting started!

For more information 
on theLondon Chapter, 

or to be added 
to the distribution list, 

contact Dominic Addison at. 
dominic.addison

@resourcesuk.com.



SPEAK AT 
ÉGALITÉ 
LONDON’S 
RELAUNCH
EVENT.

World-renowned 
LGBT advisor and 
spokesperson 
Stephen Frost 

Dominic Addison, 
UK Égalité 
committee
speak at Égalité 
London’s 
Relaunch Event.
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Égalité Atlanta began 2016 with our first 
chapter kick-off meeting of Q1. We had 
some new and familiar faces in 
attendance, and members from the 
board reiterated what the organization is 
and outlined what types of initiatives we 
have been involved with in the past. 

The kick-off meeting was successful in 
both generating increased interest 
around the organization, and sparking 
motivation for members to become more 
involved. Since the meeting, we have 
been able to increase participation in our 
event planning/social committee. 

In addition, we have begun to recruit for 
an Atlanta AIDS Walk, which will help us 
increase overall participation and reach 
our donation goals for this year. 

We are also working to secure a local 
sponsor, in the form of an LGBT business 
partnership and beginning to narrow 
down our fundraising efforts for local 
LGBTQ charity organizations. 

The event planning committee has been 
hard at work getting a social event 
organized and we are all very excited for 
what this year will bring.

For more 
information on the 

Atlanta Chapter, 
or to be added to the 

distribtion list, contact 
Parker Nowell at 

parker.nowell
@moxieusa.com
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ÉGALITÉ LOS ANGELES
BY BRIANNE WORLEY, TEAM ONE

For more 
information on the 

Team One 
LA Chapter, or to be 

added to the 
distribution list, 

contact 
Brianne Worley 

brianne.worley@
teamone-usa.com 

and/or 
Jay Thongnop 

jay.thongnop@
teamone-usa.com.

Q1 has been full of planning and getting 
our team up to speed with what is in store 
for them this year! We have been very 
busy coordinating an event-filled month 
for PRIDE in June. Our monthly Égalité 
group meetings have been very active 
with brainstorming amongst the team 
and fun icebreakers, as we have added 
some new members. We have also been 
putting together a task force to help with 
all of our June events, to support what it 
will take to get to PRIDE.

Since it’s both a new year and quarter for 
Égalité, our chapter has tried to focus on 
recruiting new members and fresh 
perspectives. One exciting highlight of this 
quarter was our participation in a Talent 
Engagement and Inclusion Panel, hosted 
by Team One’s Human Resources de-
partment, featuring Égalité co-leads Jay 
Thongnop and Brianne Worley, Kit Hen-
nessey who leads 
VivaWomen! and VivaTech groups at 
Team One, and Robert Camilleri, VP of 
Talent 
Engagement and Inclusion for Publi-
cis Groupe. The panel was educational 
and it was fantastic to hear from Robert 
about how Égalité was launched and has 
evolved over the years. 
Everyone left with a better understand-
ing 
of what Égalité stands for and how the 
work 
we do really does impact agency life at 
Publicis Groupe.

We are very excited for what is in store 
next quarter and can’t wait to share all 
of our events with the rest of the national 
group.
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Our panelists. Left to right: 

Donna Abbate, 
Brianne Worley, 
Jay Thongnop, 
Kit Hennessey, 
Robert Camilleri.
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ÉGALITÉ INDIANAPOLIS
BY WESTON DE RAISMES & 
CASEY DUCKWORTH, OPTIMEDIA

2016 is going to be a great year for the Indianapolis chapter of 
Égalité. We feel very fortunate and humble to be named the new 
Égalité Indianapolis co-chairs upon Diana Bell’s departure and 
hope to continue to build on the foundation that she has laid 
during her time as Chair. 

Under the new leadership, we held our first meeting on Tuesday, 
March 22nd. We currently have seven members and are 
looking to increase membership this year. We met with our group 
and discussed ideas for the year and other activities we can get 
involved with in the local LGBTQ community. 

There are plenty of LGBTQ related events here in Indiana, 
including the annual Circle City Pride in June, the LGBTQ Film 
Festival, a Masquerade Ball, and many other events throughout 
2016. We are also strengthening our recent relationship with 
the Indy Rainbow Chamber, an organization that plans activities 
around the state for their members. 

As a proud chapter of Égalité, we want to be active and involved 
in as many events as possible. In addition, we would like to raise 
money for local LGBTQ charities and become a familiar face in 
the community.

We are excited for the opportunities 2016 has in store and look 
forward to a great year for Optimedia, Égalité, and Indianapolis!

For more 
information on 

the Indianapolis 
Chapter, 

or to be added 
to the distribution list, 

contact Casey 
Duckworth 

casey.duckworth@
optimedia-us.com 

and/or 
Weston de Raismes 

weston.deraismes@
optimedia-us.com.
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Égalité Chicago has big plans for the coming year! Dedicating the 
start of the year to planning, we again plan to focus on initiatives 
that speak most to our members.

In conjunction with our client, the AIDS Foundation of Chicago,
 we launched the PrEP4Love campaign in Feburary. Aimed at
incre asing awareness surrounding PrEP, a revolutionary HIV-1 
prevention pill, this campaign was led by Leo Burnett, with help 
from Starcom, Spark, and Razorfish. The campaign beautifully 
represents the tremendous work Publicis Groupe agencies can 
do when working together, and we are very excited to share it 
with you. For more on the campaign, see our Building Business 
article on pages 20-22.

In addition to this launch, members of the Chicago Chapter 
attended the 2016 Equality Illinois Jubilee Gala. The event 
celebrated Equality Illinois’ 25th Anniversary year of seeking 
fair and equal treatment for LBGT Illinoisans, and honored US 
House Democratic Leader Nancy Pelosi with the Equality 
Illinois Freedom Award for her visionary advocacy for the 
rights of lesbian, gay, bisexual, and transgender Americans. 
For our second annual volunteer night at the Ronald 
McDonald House, we spent a fun evening in March preparing 
meals for participating families. We also renewed our annual 
work arrangement with the Chicago Public Schools’ citywide 
LGBTQ Prom-an event that we provide creative for event in 
addition to hosting a fundraiser benefit.

Later this year, we are looking forward to hosting our second 
annual Égalité Summer Internship program. Our interns have the 
opportunity to work across two Publicis Groupe agencies, gaining 
cross-career exposure in the communications industry. Students 
will work with the best minds in the business, solving problems 
for well-known brands. This experience is increasingly important 
in today’s competitive landscape, both because it allows us to 
contribute to the career development of well-rounded, young 
professionals, and also because it encourages the circulation 
fresh thoughts and new outlooks, diversifying our agency 
experience. We are very excited to continue to give students 
this opportunity. Your referrals are appreciated; email 
EgaliteChicago@publiclisgroupe.com for more information.

For more information on our plans for the rest of the year, stay 
tuned! We are always looking for ways to ensure that 2016 is our 
best year yet. Currently, we’re in the midst of planning a slate of 
roadshows to the Chicago Publicis agencies, and are anxious to 
connect with members who are passionate about joining us! For more 

information about 
getting involved email 

EgaliteChicago@
publicisgroupe.com.
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Égalité Chicago preparing meals for 

participating families at the Ronald 

McDonald House
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The New York Chapter of Égalité kicked off the year 
with several efforts in support of both employee 
engagement and business development. 

The chapter has participated in qualitative and 
quantitative research for a new brand identity 
project for an app geared towards members of 
the gay community and also hosted its first LGBTQ 
marketing think tank to ideate around how we can 
harness our creative skills to better build the 
business and Publicis. 

We’ve kicked off fundraising and recruitment for 
our largest annual volunteer effort, the NY AIDS 
Walk, and have also extended an offer to our 
first-ever Égalité intern, who will begin his summer 
at Saatchi & Saatchi in June. 

We celebrated all these achievements at our first 
mixer on March 24 at New York City’s newest gay 
venue, Rise Bar in Hell’s Kitchen—not only was it an 
opportunity for members to mix and mingle, but 
we also collected donations for New Alternatives, 
a local organization that supports homeless 
LGBT youth.

For more 
info about the 

New York Chapter, 
or to be 

added to 
the distribution 

list, contact
egaliteNY

@publicis.com.
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Rise Bar in Hell’s Kitchen, 
NYC’s newest gay venue,
@ Égalité New York’s 
2016 Kick-off Mixer.

Égalité New York Members 
at the 2016 Kick-off Mixer
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ÉGALITÉ LOS ANGELES
BY KRISTEN HOSACK, SAATCHI & SAATCHI LA

The Saatchi & Saatchi LA Égalité chapter 
kicked off 2016 with our second Annual 
Clothing Drive, benefitting Out of the 
Closet. With over seven locations in 
Southern California, Out of the Closet 
is an eclectic and fun thrift store whose 
proceeds benefit the AIDS Healthcare 
Foundation. The AIDS Healthcare 
Foundation is a global non-profit which 
provides medical services to 
almost 400K patients across thirty-six 
countries. Over a three-week period, 
we loaded up to seven cars full of 
donated items and distributed 
them to their four locations across 
Southern California. 

Currently we are in the thick of planning 
all of our epic 2016 events. Some of 
these include Gender Identity 101, a talk 
with the Los Angeles Gay & Lesbian 
Center and planning for the LA Pride 
Parade with our Team One friends. In 
addition to this, we will be hosting events 
with guest speakers and volunteering 
with local LGBTQ organizations! 

For more 
information on the 

SSLA Chapter, 
or to be added 

to the distribution 
list, contact 

Kristen Hosack at 
egalite@

saatchila.com. 
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ÉGALITÉ SEATTLE WALKS THE RED 
CARPET IN LIFELONG’S GAY BINGO
BY FRANCOIS NIKBAKHT II, RAZORFISH

For more info on the 
Seattle Chapter, 
or to be added to 

the distribution list, 
please email 

Greg Eppich at 
greg.eppich

@mslgroup.com.

It was all glitz and glamour at Lifelong‘s latest Gay Bingo event 
held in Seattle’s Fremont neighborhood. With a red carpet 
theme, this year’s event was as grand as the Oscars themselves. 
Local favorite drag queen and philanthropist Aleksa Manila 
hosted the extravaganza, DJ Disco Vinnie (in gold-painted glory) 
kept the crowd grooving in their seats, the scantily clad Seattle 
Quake Rugby team served food and cocktails, and The Sisters 
of Perpetual Indulgence proctored the games in their Sunday’s 
finest. The sold-out event was a huge success, welcoming nearly 
650 guests in attendance.

Égalité Seattle was privileged to enjoy the “Queen[s] for a Night” 
VIP experience through a collective donation of more than $1,100 
for Lifelong. Special games and other creative fundraisers ran 
throughout the night to incentivize additional donations. Gift 
packages valued from hundreds to thousands of dollars were 
offered as prizes, and one person from Égalité Seattle was lucky 
enough to win!

Lifelong created the Gay Bingo event more than 20 years ago, and 
it has become a staple in the Seattle LGBTQ community. Tickets 
sell out quickly and guests go out of their way to participate both 
in theme and style. A generous sponsorship from T-Mobile 
and donations from local vendors, including Fremont Studios, 
Greater Seattle Business Association, Georgetown Brewing, 
Proletariat Wine Company, The Stranger, and underU4men, 
helped make this year’s event possible. 

Égalité Seattle has had the pleasure of growing a partnership 
with Lifelong and looks forward to participating again next year. 
The organization’s quarterly events help keep HIV/AIDS 
awareness an active topic of community discussion, and 
they provide a forum for progressive individuals to gather 
and support the cause collectively. 

For more information about Lifelong, visit http://www.llaa.org/
about-lifelong. 
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Hostess Aleksa Manila opening the night 
with a dramatic number while DJ Disco Vinnie 
drops the beat, serving Oscar realness. 
(Photo credits: Kristen Wendt)

Attendees filled the 
sold-out Fremont 
Studios venue. 
(Photo credit: Kristen 
Wendt) 

Part of the 
Égalité Seattle’s 
“Queen for 
a Night” crew.
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BY 
DONNIE YOUNG, 

CHICAGO CO-CHAIR

‘PREP4LOVE’ 
CAMPAIGN 
TRANSMITS 

LOVE & 
CONFIDENCE 

THROUGHOUT 
CHICAGO

B U I L D I N G  B U S I N E S S



Just in time for Valentine’s Day, Égalité Chicago, the Chicago PrEP Working 
Group, and the AIDS Foundation of Chicago launched PrEP4Love, a citywide 
campaign designed to increase awareness about PrEP (pre-exposure 
prophylaxis), a daily HIV-1 prevention pill for people who are HIV-negative.

Nearly a year ago, our friends at AIDS Foundation of Chicago approached 
members of Égalité’s Chicago chapter for help with a campaign to increase 
awareness of this HIV prevention drug in some of Chicago’s most at-risk communities.

With oversight from Leo Burnett, Starcom, Spark, and Razorfish, the Égalité team 
set out to elevate awareness for PrEP by highlighting its benefits—preventing 
HIV-1—while discrediting the negative stereotypes and stigma surrounding those 
who use PrEP and who are sexually active. Together the four agencies 
provided cohesive creative and strategic direction which included website 
design and development.

Recognizing that for many sex is often an expression of passion and love, the 
creative team imagined a campaign that worked to combat the negative 
repercussions and anxieties surrounding the spread of HIV-1 infection. The 
sex-positive PrEP4Love campaign aims to reach communities that the AIDS 
Foundation of Chicago has recognized as especially vulnerable to HIV, including 
young gay and bisexual black men, transgender women of color and black 
heterosexual women. 

The campaign is made up of raw, honest photography under a simple tagline: 
“One pill. Once a day. Protect against HIV.” Displayed throughout Chicago’s 
train and bus stations, the campaign includes a very large and targeted digital 
advertising component anchored by the PrEP4Love.com website. 

To craft a visceral, genuine feel, the creative team called on Sandro Miller, 
a world-renowned photographer. Unlike other similar campaigns that use 
professional models, PrEP4Love features real LGBTQ Chicagoans who are 
influencers in the campaign’s target communities. “When people see the 
campaign, they are going to see real people that are relatable, people 
they may know personally,” said Beverly Ross, a Chicago-based transgender 
advocate and PrEP4Love model.

The photography incorporates words often used when discussing HIV 
transmission. These include words such as “spread,” “transmit,” and “con-
tract,” but instead the campaign pairs them with feelings often described 
when discussing sex, such as “love” and “desire.” Phrases such as “contract 
heat” or “transmit love” appear directly on the models skin, visually signifying a 
striking closeness between the models and the created content.

“With just one pill, taken once a day, PrEP lowers your chances of contracting 
HIV up to 99%. That level of protection offers extraordinary peace of mind, 
which is incredibly sexy,” said John Peller, president and CEO of the AIDS 
Foundation of Chicago.

The PrEP4Love campaign is an impressive example of cross-agency collaboration 
that provided the AIDS Foundation of Chicago and the Chicago PrEP 
Working Group with a full suite of pro bono services. “We’ve enjoyed the 
services of more than 60 professionals from four different agencies working over 
1,200 hours across more than 10 months,” said Jim Pickett, Director of Prevention 
Advocacy and Gay Men’s Health for the AIDS Foundation of Chicago. “We were 
enveloped by a breathtaking array of smart, insanely creative, passionate, 
opinionated, dogged, tireless, funny, intuitive, compassionate, and lovely 
people who gave us their everything.”
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SPOTLIG
HT



M E M B E R S  S P O T L I G H T

CHARLIE 
SPINNER
R A Z O R F I S H    S E A T T L E



M E M B E R S  S P O T L I G H T

C H A R L I E  S P I N N E R

If you’ve been to Publicis Groupe’s Seattle office, there’s a good chance you’ve spotted Razorfish 
Media Planner extraordinaire Charlie Spinner zipping from meeting to meeting while successfully 
holding down the fort for the Hulu account. There’s also an equally good chance you weren’t aware 
of his noteworthy involvement in the LGBTQ community. While agency life is hectic and time 
consuming, Charlie still makes time to be a highly dedicated and proud member of Égalité.

While attending high school in the “windy city of Chicago,” Charlie started participating in peer-to-
peer speaker panels that addressed a variety of LGBTQ-related topics at other high schools in the area. He 
recalls, “It was important for me to spread awareness and answer any questions students had about my 
community and the adversities related to coming out.”

By the time he graduated from DePaul University (with a major in Marketing and minor in Community 
Service), he’d completed more than 400 hours of volunteer work as part of his degree requirement. 
One of his favorite memories in particular was contributing to Lakeview’s Center on Halsted, which 
specializes in free STD/HIV testing and education outreach.

But Charlie’s biggest claim to fame was when he and his partner David became the first same-sex 
couple to receive a marriage license in the state of Illinois. The best part is that it was completely 
unexpected. On Friday, February 21, 2014, Cook County Justice Sharon Johnson Colemen of 
Illinois ordered a historic ruling, noting, “There is no reason to delay further when no opposition 
has been presented to this Court and committed gay and lesbian couples have already suffered 
from the denial of their fundamental right to marry.” 

Having already proposed to David on an earlier trip to Paris, the couple had been eagerly waiting 
for the legalization of same-sex marriage. Upon seeing the news on their Facebook feeds, it’s no surprise 
Charlie and David immediately left work and rushed to the courthouse where they learned they were the 
first couple to arrive—and receive a marriage license. 

After an initial media frenzy, life quickly settled into normalcy for the guys who have been happily married for 
more than two years. With two French bulldogs that keep them busy around the clock, Charlie and David 
still manage to enjoy their free time, planning trips abroad (they love to travel) or taking advantage 
of the Northwest’s copious opportunities for outdoor activities, such as hiking (something they plan to do 
more of this year).

Despite same-sex marriage now being legal nationwide and their life of a picture-perfect marriage, Charlie 
clarifies that “It’s still crucial we as a community are visible, and just because there are more legal rights than 
ever doesn’t mean there aren’t people struggling in small towns all over the country. We have plenty of work 
left to do, this is just the start—and that’s why I’m always going to continue to be involved in and volunteer 
with organizations such as Égalité. At Publicis Groupe, we’re lucky to have such a supportive culture, and it 
should be that way for everybody—both in and outside the workplace.”



Charlie Spinner (L), Media Planner at Razorfish in 

Seattle, and his husband David Ezra Spinner on 

the Cook County Clerk’s Office float for the Chicago 

Pride Parade in 2014 and celebrating the signing 

of the bill that recognized same-sex marriage in 

Illinois in 2013.
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CHAPTERS &
LEADERSHIP

CHAPTERS
& LEADERSHIP

ÉGALITÉ NATIONAL

Razorfish – Devin Owens
Publicis Health – Alicia Case

ÉGALITÉ ATLANTA

Moxie – Parker Nowell
Moxie – Erin Edmonson
Moxie – Chelsie McIver
Zenith – Chad Gough
Zenith – Nick Kuhr
MSL – Jodi Phillips
Razorfish – Christy McDonald

ÉGALITÉ CHICAGO

Arc – Michael McMillen
Digitas – Richard Wong
Leo Burnett – Brandon Balluf
Leo Burnett – Lisa Ivy
Leo Burnett – Karl Wenzel
Leo Burnett – Ken Gilberg
Leo Burnett – Luke Crawford
Razorfish – Donnie Young
Razorfish – Kirk Vaclavik 
Re:Sources – Bruno Valusescu
Re:Sources – Nick Abbamonte
SapientNitro – Gabe Sopocy 
Spark – Stephanie Hall
Starcom – Cory Seeger 
Starcom – Tom Temmerman
VivaKi – Joe Griffith

ÉGALITÉ INDIANAPOLIS

Optimedia – Andrea Resnick
Optimedia – Casey Duckworth
Optimedia – Emily Gaskins
Optimedia – Robyn Shoemaker
Optimedia – Tyler Riordan
Optimedia – Weston De Raimes
Publicis North America – Jeff Huser
Publicis North America – Cassidy Carlile
Publicis North America – Chloe Lyzun
Publicis North America – Cody Pickett

ÉGALITÉ PHILADELPHIA

DH / PHM / RFH – Steve Williams
Digitas Health – Surera Ward
Digitas Health – Joann Leszcynsky
Digitas Health – Cailin Male
Publicis Health Media – Mark Bolen
Publicis Health Media – Jesse Hein
Publicis Health Media – Courtland Jaffe

ÉGALITÉ LOS ANGELES

Saatchi & Saatchi LA – Kristen Hosack
Team One – Jay Thongnop
Team One – Brianne Worley

ÉGALITÉ NEW YORK

Digitas LBi – Royi Gavrielov
DigitasLBi – Zach Schwartz
Digitas Health LifeBrands – Ed Hunt
MediaVest – Andrea Cancro
MediaVest – Ashok Sinha
MRY – Ed Mangis 
Publicis Health Media – Max Leader
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