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FROM THE BOARD

For many cities across the country and around the world, LGBT Pride is
celebrated during the month of June in commemoration of the Stonewall Inn riots
which took place in New York City’s Greenwich Village on June 28, 1969. The road
to achieving full equality remains long but with every month that goes by, LGBTs are
seeing more and more inclusive policies and laws being enacted around the globe.
Recognizing the importance of a diverse workforce, much of the positive change
is being led by individual companies taking steps to foster inclusive work
environments and speaking out publicly in support of LGBT-inclusive laws. These
steps, coupled with creating LGBT-inclusive ads and partnering with LGBT
non-profits, make companies powerful allies that, in turn, benefit from the loyalty
of LGBT consumers and their extended network of friends and family.
With just under a year to go before Pride 2015, The Égalitarian encourages all of
its readers to consider the opportunities that may exist for your brands to start
forging a relationship with members of the LGBT community. Be the change
and start a conversation with your colleagues and clients. Need a little more
inspiration about how brands are making headway? Be sure to check out the
Building Business section of this newsletter. If there is any specific support you think
Égalité may be able to provide, please do not hesitate to reach out to us by email:
egalite@publicis-usa.com
–The Égalité Board
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NEWS FROM ACROSS
PUBLICIS GROUPE

OUT &ABOU

PUBLICIS
GROUPE
SPONSORS
OUT & EQUAL
SUMMIT
FOR THIRD
CONSECUTIVE
YEAR
For the third year in a row, Publicis Groupe has signed up to
serve as an Advocate level sponsor of the Out & Equal
Summit for Workplace Equality that this year will be taking
place in San Francisco. The summit offers human resources
professionals, diversity managers, employee resource group
(ERG) leaders, and allies the perfect platform from which to
make powerful connections, share best practices, and
formulate a strategy to advance equality in the workplace
even further. This year Publicis Groupe will be sending 17
ambassadors from Digitas, MSL, Performics, Publicis Kaplan
Thaler, Publicis Life Brands Medicus, Razorfish, Re:Sources,
Rosetta, Starcom MediaVest Group, and ZenithOptimedia.
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PKT

PRIDE

In honor of Pride month Publicis Kaplan Thaler displayed a twelve by eight foot
rainbow flag outside of its Herald Square office in New York City. Chief Talent
Officer of Publicis Worldwide in the USA, Patty Enright, commented: “With
our Herald Square office being based in such a high-traffic area of the city,
raising the rainbow flag in front of our building was a great opportunity for our
agency to publicly show its support for all members of the LGBT community.”
Roberto Morales, Facilities Director at Publicis Kaplan Thaler, arranged for the
flag to be raised and added:

It was great to see all the
interest and excitement
generated by the flag.
It’s not often we see
people stopping to take
pictures of our building,
but that flag certainly
generated interest.
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Chicago Public Schools’ (CPS) Alexis Wieselman and Noa Padowitz were
interviewed by WBEZ to talk about the LGBT prom that took place at Foreman
High School. CPS received nearly $2,500 in cash donations as well as creative
consulting and production support for the event from Égalité Chicago
members. The full interview, complete with a reference to Égalité at the
6:29 mark, can be listened to here: http://tinyurl.com/nd7o98m.

ÉGALITÉ
HITS
THE RADIO
WAVES
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LEO BURNETT’S “OUT
HOLDING HANDS” WINS
MOSAIC AWARD
Continuing its investment in the LGBT market, Allstate’s 2013 “Out Holding
Hands” campaign, created by Leo Burnett Chicago, received the American
Advertising Federation’s (AAF) Mosaic Diversity Award in the Multicultural
Traditional Media Usage category on May 29.
Leo Burnett’s SVP Creative Director Christopher Warmanen accepted
the award and said, “It’s been especially gratifying to be part of the
LGBT conversation in a year with so much positive social change. Everything
from the landmark Supreme Court decisions last June to state after state
legalizing same-sex marriage, including our home state of Illinois. Finally,
things are changing for good. We hope that one day, everyone can feel safe
out holding hands with their loved ones, wherever they are.”
The campaign has expanded in 2014 with an animated short film underscored
by an original song by out singer-songwriter Eli Lieb called “Safe In My Hands.”
View the film and download the song at www.allstate.com/lgbt. Plus, tag
photos of yourself using #OutHoldingHands on Instagram or Twitter to join the
growing #OutHoldingHands Gallery.

CHAPTER
UPDATES
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New Égalité Board member Christy
McDonald representing Razorfish Atlanta.

ÉGALITÉ ATLANTA

BY PARKER NOWELL,
MOXIE
Égalité Atlanta kicked off summer and tried to beat
the heat with a happy hour. It was our first purely
social event of the year and everyone braved the
surprise monsoon we had that day to come out for
a few drinks. There were a lot of new faces in the
crowd this time, and we are very excited that our
membership continues to grow. We have also welcomed some new agency leads with James Morera
acting as the Atlanta chapter liaison for MSL and
Christy McDonald for Razorfish. We have a lot
of exciting activities coming up in the fall as well.
Atlanta AIDS walk is in October and we will soon be
getting a team together to start fundraising so we
have ample time to raise at least double what we
did last year. We will also be volunteering with the
Georgia Safe Schools Coalition, of which our very
own Alex Hicks is a board member, as they were
selected as grand marshals for Atlanta’s Pride
Parade this year and will likely need lots of hands to
help get ready.
To be added to Égalité Atlanta’s distribution list,
email me at pnowell@moxieinteractive.com.

New Égalité Board member James Morera representing
MSL Atlanta.

ÉGALITÉ CHICAGO

BY JASON SOUTHERLAND,
STARCOM
Égalité Chicago had a busy spring and summer.
We absolutely DOMINATED last place in the
Chicago Intermural Kickball League and
GLORIOUSLY failed in the playoffs. How did we
make the playoffs after our last place finish?
Everybody’s a winner! We continued our year one
tradition of Pride Brunch, gathering 50 Égalitarians
for the festivities. We then ventured out to
PrideFest where we continued to socialize, drink,
spread the Égalité love and watch Jennifer
Hudson. The following weekend we held our Pride
Beach BBQ, which was open to the public as well.
Between the two events, we donated approximately
$1,500 to two local Chicago charities thanks to the
generous support of our members and guests.
On August 4, we did our second annual picnic and
movie in Grant Park to see The Birdcage and on
August 5 we held our first Ally 101 event in
partnership with Out & Equal Chicagoland.
To be added to Égalité Chicago’s distribution list,
email me at EgaliteChicago@publicisgroupe.com.

Pride Brunch at Taverna 750 (6/21/14)

Team Égalité at Kickball.

Register online at:

http://tinyurl.com/TeamEgalite

Pre-Registration Deadline:
WEDS, SEPTEMBER 3

Help Team Égalité retain the title of Chicago’s
Top Fundraising Team for 2014. Register today!

ÉGALITÉ LONDON

BY LUKE DOWDING,
STARCOM
MEDIAVEST GROUP
July saw the arrival and departure of yet another rainy London Pride. Spirits, however, weren’t
dampened when we hosted our Égalité pre-Pride
drinks at ZenithOptimedia two days before the big
event itself.
We gathered with 20 largely new faces from
across Publicis Groupe and shared our history so
far over a few glasses of wine and spoke about our
vision for Égalité London and the areas of focus
for which we have responsibility. The feedback was
positive and we gathered some exciting thoughts
and suggestions for initiatives going forward.
Our focus for the coming months is to facilitate a
monthly drinks and networking evening, co-organize a series of events alongside Viva Women
(Publicis Groupe’s employee resource group for
women) for the UK’s Anti-Bullying week in November and finally an AIDS awareness piece for World
AIDS Day in December.
These are small steps but we’re excited about the
ground we’re beginning to cover and the work we’d
like to see grow.
To be added to Égalité London’s distribution list,
email me at luke.dowding@smvgroup.co.uk.

The entire Team One & Saatchi LA Égalité team
plus our partners, friends and family dancing,
celebrating, and proudly showcasing our support
for the LGBT community.

ÉGALITÉ
LOS ANGELES
TEAM ONE

BY MICHAEL NNADI,
TEAM ONE
As reported in the last issue of this newsletter,
Égalité Team One proposed and secured a partnership between client Lexus and the It Gets Better
Project. With the agency’s backing, the final output
included six documentary-style videos which were
shot and edited by Team One, featuring public
figures from across the LGBT community such as
Glee’s Jane Lynch and the NBA’s Jason Collins. All
the videos were shared during an in-house agency
screening and can be viewed online here: https://
www.youtube.com/user/lstudiopresents.
This was the second year we participated in the Los
Angeles Pride Parade that this year included some
70 walkers from Team One, Saatchi LA, Millennial
Media and Charlie the Unicorn float operators. The
collaborative spirit, commitment to inclusion, good
vibes and fantastic music made us a crowd favorite
during the parade. The countdown to next year’s
Pride has already begun.

Team members were treated to food and
beverages at the screening thanks to our
Égalité party planners.

Pride month continued by partnering with Team
One’s Do Good Friday team and Millennial Media to
fund Lifeworks’ 1st youth LGBT Pride Dance. Lifeworks is an LGBT youth mentoring and leadership
development program to help build resiliency (in
the face of discrimination) and life skills to support
the successful transition of the program’s youth
members to adulthood. Égalité team volunteers
put together gift bags, set up and decorated the
Los Angeles LGBT Center courtyard and served
food and beverages to youth members at the
dance. Funds were provided by both Team One’s
Do Good Friday team and Millennial Media.
And finally, we sponsored food and drinks for the
Los Angeles LGBT Center’s annual Transgender
Pride event. The event focused on social services
and community building and also included guest
speakers and live music.
With so much programming to offer we have
many people to thank including, but not limited
to, Brianne Worley, Bryan Cook, DJ Diva Danielle,
Jay Thongnop, Jeremiah Knight, Meredith Gruen,
Michael Nnadi, Sam Walsh, Tani Caudillo, Yonius
Saritoh and the Team One Senior Leadership group
for their continued support of our efforts.
To be added to Team One LA’s Égalité distribution
list, email me at michael.nnadi@teamone-usa.com.

Members of the Team One Égalité team and Team One’s Do Good Friday proudly
display our banner to show our support for the Lifeworks program and their continued
dedication to the LGBT youth. (From left to right: Tani Caudillo, Jay Thongnop, Justine
Kleeman, Kit Hennessey, Janet Anderson, Megan Gourley, Michael Nnadi)

ÉGALITÉ
LOS ANGELES
SAATCHI & SAATCHI

BY ALEX GRANIERI,
SAATCHI & SAATCHI LA

Helping lead the charge

For the second year in a row SSLA Égalité
participated in Los Angeles Pride—atop a Burning
Man/Camp Charlie Unicorn Float! Between SSLA,
Team One, and Millennial Media, we had over 70
people present for the parade! It was a great
opportunity for some inter-agency bonding and
overall a very inspiring day. We are already excited
for next year.

SSLA co-chairs and the Unicorn float.

A Proud Mother.

Representing our allies.

The Égalité crew brunching at Lips.

Birthday girl Laniqua Scatliffe gets some
stage time with Little Orphan Annie at Lips.

ÉGALITÉ NEW YORK

BY ANTHONY FISCHETTI,
MEDIAVEST NEW YORK
To round out Pride festivities in New York, Égalité
Board member Bryan Rivera (PKT) organized the
group’s annual Pride Brunch at the one and only
Lips (www.lipsnyc.com) bar and restaurant.
Continuing its partnership with the Ali Forney
Center, Égalité members chaperoned AFC’s Prom.
Board member Paul Kenjarski, unofficial
dressmaker, was swimming in glitter by night’s end.
The AFC kids loved it!
On June 18th Égalité and Razorfish sponsored
a screening of “Out in the Night” at the IFC in the
West Village (www.outinthenight.com). Board
Member and former journalist Reva McEachern
consulted on the documentary. “Out in the Night”
chronicles the aftermath of a highly publicized fight
that took place in the West Village (in front of the
IFC) between a group of young African-American
lesbian friends and a homophobic stranger.
To be added to Égalité New York’s distribution list,
email me at egalite@publicis-usa.com.

How sweet it is! To celebrate Pride, The Culture Club
over at Publicis Life Brands Medicus gave out colorful
cupcakes from Sweet Generation to the office.

Board member Franky DeJesus, along with members Renee
Taylor and Rhonda Thomas (ZenithOptimedia), at the AFC
Prom!

ÉGALITÉ
SAN FRANCISCO

BY JIM COTANT,
RE:SOURCESIT

Égalité San Francisco hosted a Pride party as
a fundraiser for AIDS Walk San Francisco that
included a fantastic drag queen MC, an awesome
lip-sync contest and great prizes for the
participants. The party was fully sponsored by
Yahoo! RocketFuel and Pandora with tons of great
food, drinks and giveaways from the sponsors.
We raised over $300 for our AIDS Walk team.
Thanks to Kerala Hise for organizing the party and
the sponsorships!

Karen Spear, Mahlae Balenciaga and Kerala Hise at
our SF Pride Party/AIDS Walk Fundraiser.

On July 20, our team participated in AIDS Walk
San Francisco, which benefited Project Inform
and over 40 other Bay Area AIDS organizations.
It was a beautiful, cool San Francisco day, which
made the 6.2 mile walk very easy. There were
thousands of team members from hundreds of
different teams making for a festive and fun day.
We only had 4 participants on our team, but we
raised over $1,000. Thank you to everyone who
participated—and thanks to Michael Bednar for
organizing the AIDS Walk team!
If you would like to be added to the Égalité San
Francisco mailing list, please email Jim Cotant at
jim.cotant@us-resources.com. We are also currently seeking board members as several of ours have
recently left Publicis Groupe for other jobs. If you
are interested, please email Jim.

Égalité SF AIDS Walk team.

ÉGALITÉ SEATTLE

BY GREG EPPICH,
MSLGROUP

On June 12, Égalité Seattle organized and participated in an
hour-long workshop on language and identity in the transgender
community. “Trans What? How To Be A Great Ally To Transgender
People,” presented by Ingersoll Gender Center co-chairs Marsha
Botzer and Jesse Gilliam, examined what the transgender community
is and isn’t, workplace issues, current events, resources and simple
things members of Égalité Seattle can do to help make the world a
better place for transgender people.
Talking about challenges facing the transgender community today,
Jesse said, “One of the big things we’re facing now is equality in the
health care system. That involves offering access to insurance that
allows us to get the health care we need, making sure health care
providers are equipped and competent to work with transgender
people, and providing networking resources for providers, such as
consult groups like Ingersoll Gender Center.”
Jesse noted that workplace equality is also a major challenge,
adding “Transgender people face extreme difficulty in finding and
maintaining employment. That’s why we jump at the chance to give
trainings to employee resource groups such as yours that are
being proactive about making their companies great places for
transgender people to work and contribute.”
During the workshop, Marsha and Jesse shared several simple tips
on how companies and employee resource groups, as well as
members of the LGBT community and its allies, can support the
transgender community.
• Respect transgender and gender diverse people.
• Call people by their preferred name and pronoun.
If you don’t know, respectfully ask.
• Don’t ask personal questions you wouldn’t feel 			
comfortable answering about yourself.
• Treat people for who they are rather than what 			
gender they are.
• Educate yourself about transgender people 			
through the many resources available online and 			
through organizations such as Ingersoll
Gender Center.
Editor’s Note: For more information about the transgender
experience, be sure to check out Parker Molloy’s articles titled
“Transgender 101” and “Transgender 201” in the Q2 2013 (page 18: )
and Q3 2013 (page 19: ) issues of The Égalitarian.
Marsha and Jesse thanked Égalité for working to make our company
increasingly transgender-inclusive. By being on the leading edge of
these efforts, we not only help promote fair treatment of
transgender people; we are also earning the loyalty and support of
trans people who make up a base that is growing in visibility.
About Ingersoll Gender CenterIngersoll Gender Center supports
transgender people in their growth and well-being. We provide
support, education, advocacy, and a wide array of resources for
people interested in gender identity issues. We support and respect
service providers, employers, families and friends as well, in order
to promote understanding, awareness and acceptance of gender
diversity. For more information, visit ingersollcenter.org.
To be added to Égalité Seattle’s distribution list, email me at greg.
eppich@mslgroup.com.

BUILDING
BUSINESS
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HOW TO
BUILD A
STRATEGY
FOR
TARGETING
THE LGBT
COMMUNITY
FOR
CLIENTS
BY ALLAN DIB,
MSL GROUP
20

THE WHY
Clients are often asking me about why they should target LGBT consumers and
whether they need a separate strategy or just fold it into the mainstream strategy.
Is it worth the time, effort, cost and risk (although this is becoming less of an issue
with clients these days)? I am a big believer in segment strategies—be it LGBT,
Hispanic, Boomers or any other demographic group. Although the rational reasons
for buying a product are the same (value, quality) the emotional reasons for buying
a brand do differ.
So why should a client have a strategy for targeting LGBT consumers?

While the actual size of the market is not large, the value of
the market is considerable.
Below are estimates of the total market value of the LGBT market from a research
firm called Out Consulting. They do research with the LGBT community to size the
market and understand brand preference.

		
		
C
		
BRAZIL
		
		
JAPAN
		
MEXICO
		
GERMANY
		
		
TURKEY
		
FRANCE
		
		
UNITED KINGDOM
		
ITALY
		
SPAIN
		
		
ARGENTINA

TOTAL MARKET VALUE

PER CAPITA

USD$ billion

USD$

52.3

$3,472

22.9

$2,583

18.5

$2,799

9.2

$1,847

12.1

$2,858

5.1

$1,447

10.2

$3,186

9.7

$3,112

8.5

$2,667

6.2

$2,593

3.9

$2,060

POLAND

3.8

$1,931

CANADA

6

$3,454

AUSTRALIA

5.6

$5,183

NETHERLANDS

2.7

$3,248

ISRAEL

1.1

$3,297

Source: Out Now Global LBGT2020 Study.

LGBTs are seen as influencers of
the mainstream population.
Influencer marketing is something that has become a part of most client
communications strategies, since influencers have proven they have the ability to
make brands famous. The LGBT community is not just important because they
have enormous buying power, but also because they are early adopters of
technology, fashion, trends and innovations, and they are great influencers of the
mainstream population. How many times have we heard “First come the gays,
and then come […]”?
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Clients need to have a right to play or the activity will be
seen as disingenuous.
Clients who see LGBT consumers merely as incremental revenue will often fail
because they ignore the community aspect of what makes others so successful.
Not all brands have “earned the right” to communicate with the LGBT
community—just because they want to, does not mean they should. The LGBT
community is marketing-savvy and while we appreciate marketers speaking to us,
we will know straight away if a brand is not being authentic. We want to know
that the company treats LGBT employees fairly and the company has
non-discriminatory employment policy protections for LGBT employees in areas
such as domestic benefits, hiring practices, and sexual harassment cases.
I tell clients to look up their companies and brands in the HRC Foundation
Corporate Equality Index and HRC Buyers guide before starting down this journey.
They may have to do some work before they start their communication plan. A
good place to start for clients is by really supporting community groups (not just
donate money/products, but actually get involved).

THE HOW
Now that you have your client on board and they have the right to play, the next
phase is making sure you have the right strategy. Even though coming up with the
right strategy for the LGBT consumer is no different to coming up with the right
strategy for any segment of the population, it is remarkable how many clients get it
wrong. Here are some tips for building your marketing/communications strategy.
•
		
		

KNOW YOUR AUDIENCE – Like all minority groups, the LGBT is not a single
monolithic market. Understand who your product appeals to and
understand their drivers for the category and for your brand.

•
		

TAILOR YOUR MESSAGE – Use appropriate language and images in all
communications. Avoid clichés and avoid being condescending.

•
		
		
		

SHOW RATHER THAN TELL – Demonstrate your knowledge of the target/
issues. Be subtle and stay away from stereotypes. Identify tent pole
events in the community—celebrate key milestones/wins in the community
(not just Pride). Get involved.

•
		
		

BUILD A RELATIONSHIP – Identify key influencers and contacts.
Support organizations and causes. Demonstrate your commitment
to the LGBT community, and not just the consumer.

•
		
		
		
		

USE A 360 COMMS APPROACH – This will not only help your reach
but will also build trust between the LGBT community and your brand.
Go mainstream. Advertising in LGBT-aimed publications will only reach
about 3% of the LGBT population. In contrast, over 80% of the LGBT
community are reading mainstream magazines. Utilize online targeting.

		
		
		
		
		

A recent survey of mainstream Americans found that overall, 8 in 10
consumers agree that “showing gay or lesbian people in ads simply
reflects the reality of our society today.” Most American consumers
believe brands that feature same-sex couples in advertising are brave
and modern.

As business partners to our clients, we have an opportunity and a responsibility
to help bring new business-building ideas to the table. Let’s all make the effort to
start that conversation.
Allan Dib is SVP NA Planning and Analytics at MSLGROUP. At MSLGROUP he
oversees custom research, insights, strategy and measurement for all clients in
North America. He has broad category experience and has held roles in marketing,
market research, media and communications strategy. He can be reached at
allan.dib@mslgroup.com.
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MARKET
PULSE

By Robert Camilleri,
Publicis Kaplan Thaler New York

Proud To Play
To kick off Pride month, Google and YouTube launched their
#ProudToPlay campaign which showcases a variety of athletes who
call for equality in sports. The accompanying YouTube video, which
has amassed almost five million views, features out athletes such
as Jason Collins (basketball), Robbie Rogers (soccer) and Tom Daley
(diving). YouTube’s Marketing Manager, Raymond Braun, shared:
“Sports bring together people from all backgrounds and experiences
through a shared passion, and YouTube shares that spirit of
connecting diverse communities to make a difference.” (Source:
http://www.outsports.com)

#LoveTravels
Also in time to celebrate Pride,
Marriott International launched its
new #LoveTravels campaign featuring
photography by Braden Summers.
Summers was discovered on Kickstarter
where he secured funding that allowed
him to travel the globe photographing
same-sex couples. In honor of Pride,
Marriott’s new campaign featured
Summers’ images wrapped around five
hotels in Washington, D.C., print ads in
LGBT media, an online portrait gallery
and other ads in various US cities. One
of the ads features openly gay NBA
player Jason Collins. Marriott is making
substantial investments to court LGBT
consumers with dedicated websites
including www.LoveTravels.Marriott.
com and www.Marriott.com/GayTravel.
(Source: http://www.smh.com.au)

Nintendo
When a fan-initiated campaign that called for Nintendo to be
more inclusive and allow gamers to create LGBT avatars in its
game Tomadachi Life went viral, the company issued a statement
saying: “We apologize for disappointing many people by failing to
include same-sex relationships in Tomodachi Life. […] At Nintendo,
dedication has always meant going beyond the games to promote
a sense of community, and to share a spirit of fun and joy. We are
committed to advancing our longtime company values of fun and
entertainment for everyone. We pledge that if we create a next
installment in the Tomodachi series, we will strive to design a
game-play experience from the ground up that is more inclusive,
and better represents all players.”
(Source: http://www.marketingweek.co.uk)

ANZ’s GayTMs
For the eighth year in a row, ANZ bank has served as the
Principal Partner of the Sydney Gay and Lesbian Mardi Gras.
To provide further support of the LGBT community, ANZ donated
all GayTM operator fees for non-ANZ cardholders to a non-profit
called Twenty10, an organization which works with and supports
people of diverse genders, sexes and sexualities, their families and
communities. The bank’s GayTM campaign won a Grand Prix Award
in the Outdoor category of 2014 Cannes Lions Festival for
advertising awards. “We’re very pleased that this flagship campaign
celebrating diversity, inclusion and respect has been recognized at
such a prestigious event, particularly considering the global brands
that were also shortlisted,” ANZ managing director of marketing
Matt Boss said.
For more information, be sure to check out ANZ’s dedicated and
colorful website: https://www.social.anz.com/mardigras/.

Burger King’s Proud Burger
To coincide with San Francisco’s 44th annual Pride
parade, the Burger King restaurant on Market Street
closest to the parade’s route made available to
patrons the Proud Whopper—a traditional whopper
wrapped in rainbow packaging with the inscription:
“We are all the same inside.” All proceeds from the
sale of the Proud Whopper benefitted the McLamore
Foundation for scholarships benefitting LGBT high
school seniors who will be graduating next spring.
This year was also the first time Burger King served
as a sponsor of a gay pride parade within the United
States. The company handed out 50,000 rainbow
Burger King crowns. “It showcases who we are as a
brand,” said Fernando Machado, senior vice president
of global brand management at Burger King. “It shows
how we, as a brand, believe in self-expression.” Check
out the video: http://tinyurl.com/prvrskk.
(Source: www.usatoday.com)

WNBA Markets To LGBT Fans
The WNBA has launched a campaign to market the league to
members of the LGBT community making it the very first pro sports
league to recognize, acknowledge and reach out to LGBT fans.
Commenting on the WNBA’s decision, WNBA President Laurel
Richie said, “For us it’s a celebration of diversity and inclusion and
recognition of an audience that has been with us very passionately.”
(Source: http://www.huffingtonpost.com)

Corporations Sponsor Pride
As same-sex marriage bans keep being struck down in courts and
polls show greater acceptance of same-sex marriage, more and
more corporations are coming out of the closet and participating in
pride parades which have evolved from small, defiant and sexually
daring protests to more family-friendly celebrations. In this climate,
companies have determined that the benefits of participation and
sponsorship outweigh the risks of steering clear.
Not only do pride parades provide a forum to communicate their
support of diversity; they are a media channel that allows them to
connect with the LGBT community and their extensive network of
supportive friends and family. Égalité Los Angeles took to the streets
and participated in this year’s Pride Parade, as did a number of
brands represented by Publicis Groupe agencies. Here is a collection
of pictures showcasing just some of the brands that took part in
New York’s 2014 Pride Parade.

MEMBERS
IN
THE
SPOTLIGHT

ROBIN GLASS

MOXIE ATLANTA

Robin has been an integral part in the growth of the
Atlanta chapter of Égalité. Her efforts during last
year’s Atlanta AIDS Walk resulted in our team
exceeding our original donaton goal, as she personally
raised over $1,000 for the cause in less than 3 weeks.
Outside of her daily responsibilities of finding the
industry’s best to come work at Moxie, she is heavily
involved in the LGBT community. Her career has taken
her across the country from Dallas to New York,
and now to Atlanta. Along the way she actively
participated in and raised funds for over 25 gay pride
parades across the nation, most notably
in New York, San Francisco, Atlanta and Dallas.
More than 30 years, she has been a supporter,
member and fund-raiser of HRC, LGBT Community
Center of NYC, and Lambda Legal. On April 29, 2014
she married her long-time partner, Shawn, in NYC.
They now join the many married couples who know
the struggle of having a marriage recognized by the
federal government, but not the state in which they
reside. While marrying Shawn is a dream come true
for her, and something she never dreamt could have
happened, Robin’s efforts toward equality will
continue until every state in the country recognizes
same-sex marriage.
Robin’s attitude and spirit are unmatched, and we are
truly honored that she is a member of Égalité Atlanta.
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JASON
SOUTHERLAND

PERFORMICS CHICAGO
Jason has been active in gay politics and issues since
1996 when he became the communications liaison
for the National Stonewall Democrats (known at the
time as the Bay State Gay and Lesbian Democrats).
During his association with the organization, he saw
the passage of the first marriage equality law in
Massachusetts, worked the 2004 Democratic National
Convention in Boston and registered over 10,000
LGBT and ally voters.
Since moving to Chicago in 2008, Jason has
worked on the Equality Illinois annual gala,
participated in two Ride for AIDS Chicago 200-mile
bike rides to benefit Test Positive Awareness Network
and represented Chicago at the International Mr.
Leather contest in 2011.
After 15 years as the executive director of two
nonprofits, Jason transitioned to advertising when
he joined the marketing communications team at
Starcom. Drawing on his past experience building
boards, Jason helped co-found the Chicago chapter
of Égalité in January of 2013 and became its first
chair. In that year Égalité Chicago hosted more than
a dozen events, raised $25K for charities in the area
and established a reputation in the city as one of the
leading LGBT employee resource groups. This success
was a key reason why Jason recently transferred to
Performics in the newly created role of Director, Global
Communications & Culture. “I went into my interview
ready to talk about the work we did at SMG, but
Global CEO Michael Kahn was more interested in how
we built Égalité into the success it is in just a year.”
Jason wants to publicly thank the Chicago board,
Robert Camilleri and Anthony Fischetti for their help,
support and inspiration.
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ÉGALITÉ

ÉGALITÉ ATLANTA
Moxie – Parker Nowell*
MSL – James Morera
Razorfish – Christy McDonald
ÉGALITÉ CHICAGO
Arc – Michael McMillen
Digitas – Carlo Guardascione
Leo Burnett – Brian Stout
Leo Burnett – Jessica Edwards
Leo Burnett – Karl Wenzel
Leo Burnett – Ken Gilberg
Leo Burnett – Rich Stoddart
Leo Burnett – Scott Bartosiewicz
Performics – Jason Southerland*
Performics – Richard Wong
Razorfish – Donnie Young
Re:Sources – Chad Ostlund
Saatchi & Saatchi X – Amanda Danish
Saatchi & Saatchi X – Tony Brost
Spark – Klariza Alvaran
Starcom – Alden Golab
Starcom – Ryan Dietz
VivaKi – Joe Griffith
ÉGALITÉ LONDON
Re:Sources UK – Nicola Raj
Saatchi & Saatchi – Giulio Vaiuso
Starcom MediaVest Group – Derrick Lewis
Starcom MediaVest Group – Luke Dowding*
ZenithOptimedia – Tim Payne

ÉGALITÉ LOS ANGELES
Team One – Jay Thongnap*
Team One – Michael Nnadi
Saatchi LA – Kristen Hosack*
Saatchi LA – Alex Granieri

ÉGALITÉ NEW YORK
Digitas – Royi Gavrielov
MediaVest – Andrea Cancro
MediaVest – Anthony Fischetti
MSLGROUP – Bradley Matthews
Publicis Life Brands Medicus – Alicia Case
Publicis Life Brands Medicus – Paul Kenjarski
Publicis Kaplan Thaler (1675 Broadway) – Bryan Rivera
Publicis Kaplan Thaler (Herald Sq.) – Bridget Kelly
Publicis Kaplan Thaler (Herald Sq.) – Robert Camilleri*
Razorfish – Reva McEachern
Saatchi & Saatchi – Akash Sen
Starcom MediaVest Group – Simon Fenwick
VivaKi – Corey Birtles
ZenithOptimedia – Brian Vaught
ZenithOptimedia – Franky DeJesus
Zenith – Ruben Ramirez
ÉGALITÉ SAN FRANCISCO
Digitas – Amy Porter
Digitas – Greg Mierow
Razorfish – Amy Rangel
Razorfish - Michael Bednar
Re:Sources IT – Jim Cotant
Saatchi S – Michael Mezzaferro
SchwartzMSL – Arielle Orona
SchwartzMSL – Dara Sklar
SchwartzMSL – Sarah Burchill

ÉGALITÉ SEATTLE
MSLGROUP – Greg Eppich
DESIGNER
Publicis Kaplan Thaler – Jinhee Kwon
PROOFREADING
Publicis Kaplan Thaler – Carlijn Urlings
PREVIOUS ISSUES
Q2 2014: http://tinyurl.com/ndwspkt
Q1 2014: http://tinyurl.com/np52y2z
Q4 2013: http://tinyurl.com/nxt8l7k
Q3 2013: http://tinyurl.com/np9tg7b
Q2 2013: http://tinyurl.com/lj5wnem
Q1 2013: http://tinyurl.com/kj5xag2

* = Email these people to be added to
a local email distribution list.
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