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This summer has been a mini
rollercoaster for our community. We
started PRIDE month in June on a high,
primed with numerous celebratory
activities for the LGBT community. And
mid-month, the tragedy in Orlando
occurred at the Pulse Night Club.
While this immediately cast a dark
shadow on PRIDE, the flurry of activity,
comradeship, solidarity, and love that
followed brought back that colorful
rainbow. We witnessed chapters all
activating their memberships quickly.
From valuable fundraisers to support
the families, setting up blood drives,
and even seeing the entire Publicis
Canada outpost quickly pull together
and march in the Toronto Pride parade
for the first time, was an incredible
response. Boy, we sure did roar.

LETTER
FROM
THE
BOARD
Alicia

The focus in the coming month’s is
about expansion. We are happy to
report that Washington, DC is our
newest chapter here in the US, and we
are looking to enter into a few more
global markets with conversations
starting to our neighbor in the north,
Canada, and all the way over to Asia.
We are hoping by the next edition we
can report even more solid footing in
these international markets.
Our agencies will also be working to
earn or maintain their perfect 100
score on the Human Rights Campaign
Corporate Equality Index. This accolade
is a testament to the support we have
at the corporate level of our LGBT
community. We look to continue to be
an employer of choice for the LGBT
community and this award is just one of
the ways to show the inclusiveness and
welcoming spirit of Publicis Groupe.
Lastly, to further our own education
and provide the best-in-class
resources and insights for our
employees, we already have 24
employees attending the Out & Equal
Workplace Summit in Orlando, FL
this upcoming October. Out & Equal
brings together LGBT community
thought leaders, Fortune 500 level
corporations, and governmental level
bodies to educate attendees on how
to create workplaces of inclusivity and
diversity. The event has turned into
our annual mainstay for LGBT and ally
education that we can bring back to
our organizations to further our goals.
To see our delegate level increase
year-over-year is incredible and shows
each organization’s commitment to
our business resource group. If you’re
someone who could benefit from
attending such a conference, please
reach out to Alicia Case (alicia.case@
publicishealth.com) or Devin Owens
(devin.owens@razorfish.com) to find out
how you can join our delegation.
We look forward to continuing a banner
year of programming and servicing
Publicis Groupe employees.

Devin
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Alicia Case & Devin Owen
-National Co-Chairs

OPTIMEDIA
HONORED
AT GLSEN’S
RESPECT
AWARDS NY
On Monday, May 23rd, GLSEN (Gay, Lesbian & Straight
Education Network), the leading national education
organization focused on ensuring safe and affirming
schools for all students, honored Optimedia at their
annual GLSEN Respect Awards—New York, held at
Cipriani 42nd Street. The Respect Awards showcases
the work of students, educators, individuals and
corporations who serve as exemplary role models and
have made a significant impact on the lives of LGBT youth.
Ilene Chaiken (L Word, Empire), George Stephanopoulos

The Optimedia and Égalité
team on the GLSEN Respect
Awards red carpet
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(Good Morning America) and his wife—actress/comedian
Ali Wentworth—were also honored. An Educator of the
Year and GSA of the Year award were announced and
presented as well.
Optimedia was honored for its leadership in media
and business as a true ally to GLSEN and LGBT youth
everywhere. Optimedia CEO Dave Ehlers accepted
the corporate partnership award and delivered a very
personal and inspiring speech. Publicis Media CEO
Tim Jones, and Ezra Morales—transitioning GLSEN
student featured in GLSEN’s ads placed by Optimedia—
introduced and presented the award to Dave. Optimedia
has partnered with GLSEN for years to develop and
place meaningful public service announcements and
advertising that promote all aspects of GLSEN’s work.
Optimedia has secured close to $3 million in pro-bono
donated ad space to share this work nationwide, from
flagship programs like GLSEN’s Day of Silence® to
the launch of GLSEN’s first-of-its-kind lifestyle brand
supporting LGBT youth. The placements have included
highway billboards and mall kiosks in rural regions of
the country and a sky scraper-high billboard in the heart
of Times Square. Additionally, Optimedia has invested
over 5,000 employee hours towards GLSEN’s initiatives,
provides educational and leadership development
opportunities for youth at career days (hosted by Égalité)
and welcomes GLSEN staff to various programs that
celebrate this partnership and elevate GLSEN’s profile.
“For me, because of the support I received, I’m now in a
position to make a positive social impact on a large scale.
That’s how we’ve built our company’s culture. And that’s
what we’re committed to doing nationally through our
partnership with GLSEN. We are committed to making
sure that every school serves every child equally, whether
they’re LGBT or not” Dave addressed to a room of about
600 attendees, many of whom were family, friends and
partners there to support Optimedia and GLSEN.

Optimedia’s Pat Crichlow
with TV personality Carmen
Carerra on GLSEN’s Respect
Awards red carpet
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BY DOMINIC ADDISON, RE:SOURCES

ÉGALITÉ UK

When I was asked to write this update for Égalité UK, I wasn’t quite sure where to start. It’s been
an exciting and busy few months for everyone involved and with everything we’ve achieved, I’d
like to start by simply saying, thank you. Thank you to all the amazing members of Égalité UK who
have worked tirelessly over the last few weeks raising money and organizing events. It truly shows
that the spirit of Égalité is alive here in the UK. I’d also like to add a welcome to our new members
that have joined over the last few months and thank you for getting involved with what is certainly
an active time for us.
Before we get into the highlight of the last few months (I’m talking about Pride of course), I wanted
to share with you some of the other activities we have been doing.
Being a relatively new chapter, we’ve been really focusing on getting our presence known
throughout Publicis Groupe in the UK, letting everyone know of our existence. This hard work is still
going on, with plans and internal discussions taking shape even as I write this, and I can proudly
introduce Égalité Do, our strategy and communications team who will focus on really promoting
Égalité UK across the group and with external partners.
Additionally, since our last update, we now have an Égalité UK inbox, held our first committee
meeting, and set up our monthly ‘social drinks’ (where existing and new members can get to know
one another). The biggest achievement so far I feel has been the fact that Égalité UK is growing,
with more new members joining all the time (70 members strong at my last count). The fact that
we are attracting new faces shows that we really are making a difference, and it’s satisfying to
see that it means something to employees within the group.
Amongst all of this celebration and joy, shockwaves were sent through the LGBTI community with
the news of the horrific attack on the Pulse nightclub in June. Our thoughts go out to all of those
affected by the tragedy, especially to any of our US colleagues who have been affected by this
disaster. Whilst this is a sad occasion, it shows the endearing and caring nature of the human
spirit and unity everyone in Égalité UK and the world has shown. It is incredibly inspiring to say the
least. It also reminds us of why groups like Égalité are so important, to provide a safe and caring
space where friendship and tolerance is promoted.
In conjunction with Pride, and wanting to show our support in any way we can, Égalité UK has been
carrying out a range of fundraising activities including a bake sale and selling rainbow ribbons, all
with the aim of raising money for the Orlando victims fund. With this and a phenomenal donation
from BBH UK, our total now stands at an incredible £1,728.57 (2285.60 US) and we’ve still got
donations coming in! A huge congratulations and thanks to everyone involved for your superb
efforts.
Now to the key highlight of the last 3 months, London Pride! To kick things off, Égalité UK’s very
own Jacob Lovewell gave an engaging, thought provoking, informative, and entertaining lecture
entitled “Pride: What a Riot!.” The talk, which documented The Stonewall riots and the emergence
of pride as a global phenomenon, also reminded us all of the importance of celebrating pride
and why we should never forget the actions of those brave individuals who brought us to where
we are today. Jacob also presented this to his colleagues at BBH which was also well received.
In fact, the MD of BBH UK noted that the talk was “very well produced, excellently delivered and
highly engaging.” Thank you and congratulations Jacob for your hard work and for teaching us all
something new.
On Saturday June 25th, the city of London became a sea of rainbows, glitter, and costumes
filled with an overwhelming sense of love and pride. Égalité UK was there in force as we watched
the parade and joined in on the celebration. After the parade, we preceded to London’s Soho to
continue the day’s events. Everyone had a wonderful time and it was a great opportunity to see
some familiar faces and show the world our Égalité pride.
We have been very busy working hard to promote Égalité, with the occasional moment of wellearned celebration. We aim to continue building on this energy and success. With a range of
events, including guest speaker events, film screenings, and other projects including a Égalité UK
agency induction programme, we are certainly making a strong impression.

Dominic

For more information
on the London Chapter,
or to be added
to the distribution list,
contact Dominic Addison at
dominic.addison
@resourcesuk.com.
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& TREY TOLER, ZENITH MEDIA

BY ZACK GRUCZKOWSKI, MOXIE

Trey

ÉGALITÉ ATLANTA

Zack

For more information
on the Atlanta
Chapter, or to
be added to the
distribution list,
contact Zack
Gruczkowski zack.
gruczkowski@
moxieusa.com and/or
Trey Toler trey.toler@
zenithmedia-na.com.
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We’d like to welcome our two newest board members, Zack
Gruczkowski (Moxie) and Trey Toler (Zenith Media), who will colead the Atlanta chapter, following Parker Nowell’s movement
onto new opportunities. The Atlanta leadership will continue
the great work Parker has done to date with the continued
help from the existing board. While we are sad to see Parker
go, we are excited to see the vision Zack and Trey have for the
group come to life.
To kick off Independence Day weekend, we held the first
happy hour in our ongoing series of events on Thursday, June
30, at our new local business sponsor, Pijiu Belly. We had an
awesome turn out and a great time communing with new and
old members and allies. We began strategy talks for Égalité
Atlanta’s involvement with the Atlanta AIDS Walk and Atlanta
Pride—our two biggest events of the year that are coming up
this fall.
We also had a few members attend the Atlanta vigil held for
those lost in the recent Orlando Pulse massacre. While the
mood was somber in nature, it sparked a renewed outlook
and passion around why there is still a need for organizations
like Égalité.
Please extend a warm welcome to the newest Atlanta chapter
leaders and be on the lookout for more Atlanta updates to
come in the future.

Égalité Atlanta Happy Hour at Pijiu Belly

ÉGALITÉ LOS ANGELES
BY BRIANNE WORLEY, TEAM ONE
The L.A. Team One Égalité chapter had an extremely eventful
June Pride month! After organizing, prepping and coordinating
with various departments in our office and outside vendors, Jay
Thongnop and I were ready to kick off June with a bang!

Brianne

We opened up L.A. Pride week on Tuesday, June 7th by partnering
with the Talent team and held an agency screening of the film, Matt
Shepard is a Friend of Mine. We invited the director, Michele Josue,
to speak and give a Q+A session after the film. We felt this was a
great way to open up Pride month at the office and remind people
of the struggles the community has faced and still faces today.
Michele was a wonderful woman and we were so touched by her
film. We highly recommend it!
The next day, Wednesday, June 8th, we partnered with our Art
Production team for a gallery opening featuring an LGBT artist,
Michelle Jane Lee. Michelle’s art is colorful and thoughtful—assigning
colors to letters of the alphabet and writing hidden messages in her
art to past lovers. The opening was a success, with wine and bites
while people got to meet the artist and admire her work.
On Friday, June 10th, we partnered with our Philanthropic “Do Good”
team and recruited about ten volunteers from Team One to attend
the Youth Pride Dance, part of the L.A. Pride festival. The dance
was put on by the West Hollywood Cheerleaders and the LifeWorks
Youth Mentoring Program with the L.A. LGBT center. Our volunteers
helped to set up and chaperone the dance that evening… some of us
even hit the dance floor and celebrated with the kids!

For more
information on the
Team One
LA Chapter, or to be
added to the
distribution list,
contact
Brianne Worley
brianne.worley@
teamone-usa.com
and/or
Jay Thongnop
jay.thongnop@
teamone-usa.com.

Sunday, June 12th, we partnered with AOL, our media and print
production teams, and marched together with the Saatchi LA
Égalité chapter at the L.A. Pride parade, continuing our relationship
with Camp Charlie (riding on their Charlie the Unicorn art car from
Burning Man) for the third year in a row! Given the terrible attack
in Orlando the night prior and the L.A. Pride scare, it was a rather
somber day, but we rallied together and celebrated fearlessly of
being true to who we are.
Our final June event was held on Thursday, June 23rd. Partnering
with our L/Studio team, we organized an agency screening of the
third season of the “It Got Better” web series, created for the Lexus
L/Studio site. The executive producer of the series, Dan Bucatinsky,
executive director of the It Gets Better Project, Brian Wenke, and
Lexus Digital Communications Manager, Andrea Lim, were all able
to speak prior to the screening and provided us with a history of how
“It Got Better” came to be what it is today. We had a great turn out
and closed out Pride month on a very high and hopeful note.
As we end the month of June, Jay and I have reflected on the
importance of having events that provide insight and education on
what the LGBT community has been through in the past as well as
the challenges we still face today, and want to provide hope for all of
the amazing things our community and allies are capable of through
Égalité.
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The Team One Gallery opening
with LGBT artist, Michelle
Jane Lee
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ÉGALITÉ INDIANAPOLIS
BY WESTON DE RAISMES &
CASEY DUCKWORTH, OPTIMEDIA

Égalité Indianapolis recently held our annual
Circle City Pride event, which began on
Saturday, June 4th and ended in a parade
and festival on Saturday, June 11th. The week
was full of 5K runs, picnics, music and movies.
This year, Jujubee, Trixie Mattel and the entire
Pit Crew from RuPaul’s Drag Race, as well as
En Vogue, joined us!

Weston

Casey

For more
information on
the Indianapolis
Chapter,
or to be added
to the distribution list,
contact Casey
Duckworth
casey.duckworth@
optimedia-us.com
and/or
Weston de Raismes
weston.deraismes@
optimedia-us.com.

Our co-chairs also attended the Indianapolis
Rainbow Chamber of Commerce’s After
Hours June event. Former Indianapolis mayor,
Greg Ballard, was presented with an award
for his pro-LGBT stance in the city during his
time in office, being a strong opponent of
discrimination against the LGBT community.
During the event, we wine and dined with
other members of the Chamber of Commerce.
We made many new connections at this event
and are really looking forward to July’s event.
We also want to host our own!
Planning for upcoming events has started,
and all the events take place during the fall
season, so keep an eye out for us!
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BY DONNIE YOUNG, RAZORFISH

ÉGALITÉ CHICAGO

Last quarter we mentioned that Égalité Chicago
was working toward big plans for the coming year,
dedicating our first half of the year to planning and
focusing on initiatives that speak to our members.
All of the hard work really paid off, evident from
our very busy Pride Month. Our two Égalité interns
started their stints at Starcom and Leo Burnett.
Welcome, Brandon Rowling and Shane Smith!
Read more about the Égalité internship on page
32.
Following the horrific attack on Pulse Nightclub
in Orlando, we rallied our members to sell Égalité
t-shirts and tumblers to support the victims and
their families. In just a couple of days, volunteers
raised more than $14,000 for the Pulse Victims
Fund.

Donnie

For more
information on
the Chicago
Chapter,
or to be added
to the distribution list,
contact
EgaliteChicago@
publicisgroupe.com.

It wouldn’t be Pride Month without our celebrated
Pridefest Brunch—this was our fourth year
hosting this popular event. Fifty of our members,
friends and family enjoyed cocktails and tacos as
we raised $500 for Proud2Share, a new nonprofit launching this summer with a website and
campaign led by Razorfish. For the second year
in a row, we collaborated with our friends from
thirteen of Chicago’s many employee resource
groups to host “Professionals do Pride,” a crossERG networking event. This year, attendance grew
so much that Sidetrack quadrupled our space for
the event—and the house was packed! Together,
we raised nearly $5,000 for Chicago House &
Social Services.
There is so much more to come. Keep an eye out
for our membership roadshows, which kicked off
at DigitasLBi’s offices with Publicis Media. We’ll be
making stops at all of the Chicago properties this
summer. Also, save the date for our annual Movie
in the Park outing on August, 9 – “Grease” is the
word!
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Pride Brunch, Chicago
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Orlando Égalité T-Shirt Fundraiser

BY FRANKY DEJESUS, PUBLICIS MEDIA

ÉGALITÉ NEW YORK

This has definitely been an exciting quarter
for the New York City Chapter of Égalité. We
are continuing our year of delivering amazing
support for both employee engagement and
business development.
AIDS Walk NY – This is our chapter’s largest
annual volunteer effort and our team of
walkers were able to raise $50,863 for
GMHC (Gay Men’s Health Crisis) to help fight
the end of the AIDS epidemic and uplift lives
of all affected. We surpassed our goal this
year and were the 10th highest fundraising
team in NYC! After the 10K walk which started
and ended in Central Park, the team went to
Atlas Social Club, a nearby watering hole, to
celebrate our hard work and success.
Égalité Internship - This is the first time
our chapter is participating in the Égalité
Internship Program. We have 10 Égalité
interns across nine Publicis agencies in NYC
who along with learning more about our
Business Resource Group, will be completing
an LGBT marketing project throughout
the summer. Read more about the Égalité
Internship on page 31.

Franky
For more
info about the
New York Chapter,
or to be
added to
the distribution
list, contact
EgaliteNY
@publicis.com.

Celebrating Pride – The first annual Publicis
Égalité Drag Pageant for charity was held
during Pride month at Therapy Bar to a
sold out event! Drag Queens, Kings, and
everything in between had the opportunity
to snatch the coveted crown. These five
fearless Queens battled for the title while
lip syncing and sashaying their way on the
stage! We are thrilled to announce that
the first Queen crown was Miss Summer
Holmes from Publicis NA. Our Chapter was
able to raise $4,126 for charity, which all of
the proceeds from the Drag Pageant went
to the winning Queen’s LGBTQ charity of
choice. Miss Summer Holmes wanted half
of her winnings to go to Hetrick-Martin
Institute which creates a safe and supportive
environment for LGBTQ youth, and the other
half to Equality Florida which funds raised will
go directly to the victims and families from
the Pulse Nightclub in Orlando. The event
was such a success that we look forward to
making this an annual staple.
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Égalité at the
AIDS Walk, NYC

Égalité New York
Drag Pageant
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ÉGALITÉ LOS ANGELES
BY KRISTEN HOSACK, SAATCHI & SAATCHI LA

We have been very busy here in Southern California!
Saatchi L.A.’s Égalité team invited Drian Juarez from
the Los Angeles Gay & Lesbian Center—for a second
time—to run a ‘Gender Identity 101’ Workshop in
April. Employees learned about the language and
perception surrounding the trans community and
discussed respectful ways in which to engage and be
inclusive.

Kristen

Most recently, we enjoyed another amazing year at
L.A. Pride L.A. in West Hollywood. We marched in the
parade atop our fearless friend Charlie the Unicorn
with our sisters and brothers at Team One. It was a
very somber day, given the previous night’s events
in Orlando, but we powered through and celebrated
our successes as a community together over the past
year.
To kick-off Pride month, Saatchi partnered again with
Team One to also bring a very important event to each
of our agencies through documentary filmmaking. We
held a very intimate screening of the award-winning
documentary, Matt Shepard is a Friend of Mine, and
were fortunate to also host the film’s director, Michele
Josue, for a Q&A. In an effort to create an evening of
community, SSLA Égalité extended the invitation to
local high school Gay/Straight Alliance groups.

For more
information on the
SSLA Chapter,
or to be added
to the distribution list,
contact
Egalite@
saatchila.com.

“I was very moved by the story of Matthew through
Michelle’s eyes. As a mother of a gay 22-year-old,
it reminded me that not one day is to be taken for
granted and to always tell him how much I love him.
Days after watching this documentary of an event in
1998, someone went into a bar and killed many gay
people. We have made progress but hate still exists.”
-Angela Montoya (Associate Director, Saatchi &
Saatchi LA)
As we move into summer, we are preparing for a
volunteer day at My Friend’s Place, a non-profit
drop-in resource center in Hollywood offering
a comprehensive continuum of care, health,
educational, and therapeutic services to nearly 1,500
youth experiencing homelessness and their children
each year. After a two-week collection of necessary
toiletry and shower items, we will spend an afternoon
volunteering at the center and help them in various
ways to better serve our community.
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ÉGALITÉ SEATTLE: PRIDE KICK-OFF
PARTY AND ORLANDO FUNDRAISER
BY TRUDI JAZAYERI, RAZORFISH
On June 24, Égalité Seattle hosted an unforgettable
kick-off party to celebrate Pride weekend. The event
was a fun celebration hosted by local drag queen,
Isabella Extynn, and attended by more than 125
employees who enjoyed a photo booth, rainbow
cupcakes, a variety of food and cocktails, while
raising money for the Pulse Victims Fund in Orlando.
Attendees were eager to donate to the victims in
Orlando, via cash and online contributions at the
event, or by bringing proof of donation to the fund,
which qualified them to receive one raffle ticket for
every $5 donated. The raffle included thousands
of dollars in prizes generously donated by several
partners and vendors of Publicis Groupe agencies
in Seattle. Some of the more notable raffle prizes
included a whale watching trip with a seaplane tour,
Amazon Fire TV with gift card, cooking classes, and
restaurant gift cards. The raffle generated more
than $1,400 in donations in less than two hours!

Trudi

And what’s Pride without rainbow food and cocktails!
Attendees enjoyed a large spread of colored fruits,
rainbow cupcakes, and cocktails with rainbow fruit
skewers.

For more info on the
Seattle Chapter,
or to be added to
the distribution list,
please email
Greg Eppich at
greg.eppich
@mslgroup.com.

Everyone enjoyed performances, conversation,
and photos with Seattle’s one and only Glamazon
Goddess, Isabelle Extynn. Her first performance
drew a huge crowd to the event (after which she
enjoyed time in the Égalité photo booth) and she
gave a powerful speech about the LGBTQ rights
we continue to fight for in this country and how
we need to come together in love, not hate. A
dramatic costume change helped kick off her final
performance, a great way to end such a fun event.
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Publicis Groupe employees
enjoying the photo booth
with Isabelle Extynn,
Seattle’s one and only
Glamazon Goddess

Seattle Publicis Groupe
employees making
donations to the Pulse
Victim’s Fund and enjoying
performances by Isabella
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BY SHANNON QUINN, MSLGROUP

ÉGALITÉ WASHINGTON D

After beginning the process to start up the Égalité
DC chapter in early 2016, we are happy to report
that we’ve hit the ground running with several
membership building and educational events.
After hosting a successful programming
brainstorming meeting with more than 20
participants, we decided to a hosted screening of
How to Survive a Plague for our very first official
event. Members joined in watching the film to learn
more about the AIDS epidemic; afterwards, we
discussed how lessons of the ACT UP movement
could be effectively applied in the public affairs
and media business.
On Wednesday, June 8th, we hosted a Pride
month kick-off happy hour. We handed out ally
cards, built up our chapter membership, and
toasted to Pride with rainbow drinks. For the Pride
Parade we decided to drop an Égalité snapchat
filter along several spots of the parade route, to
great success: the filter was used 446 times and
garnered 22,062 views!
DC is excited to be part of the Égalité family and
is looking forward to the many opportunities to
come.

For more info
on the DC
Chapter, or to
be added to the
distribution list,
please email
Shannon Quinn
at shannon.
quinn@
mslgroup.com.
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PREP
YOURSELF

BY
GREG EPPICH,
MSLGROUP

Pre-Exposure Prophylaxis, commonly known as PrEP, is a once-daily, antiHIV medication that keeps HIV-negative people from becoming infected if
taken consistently. According to whatisprep.org, “The medication interferes
with HIV’s ability to copy itself in your body after you’ve been exposed. This
prevents it from establishing an infection and making you sick.”
While PrEP is quickly becoming a widely recognized resource in HIV
prevention within the gay community, it’s generating some undue stigma and
benightedness as well. Unfortunately, some individuals (most of whom are gay
men) are receiving incorrect information from friends and even healthcare
providers given the relative newness of prescribing and using the drug as a
preventive measure. Add to that the growing perception that those who have
chosen to take PrEP are engaging in unsafe sexual practices and doing so
more frequently. The surprising lack of knowledge about PrEP combined with
the “slut-shaming” attached to its use is undermining the drug’s powerful
benefits and exposing the need for more education and open communication
about this effective tool in the fight against HIV/AIDS.
To counter the stigma and address the lack of information on this hot
subject, Égalité Seattle turned to Lector Morales (HIV/STI Tester and Project
Coordinator), Lark Ballinger (Operations Manager), Luis Viquez (Outreach
Manager), and Tobi Hill-Meyer (Communications Coordinator) from Gay City, a
local non-profit organization that “promotes wellness in LGBTQ communities
by providing health services, connecting people to resources, fostering arts,
and building community.”
On Tuesday, May 24th, during a lunch and learn hosted by Égalité Seattle,
Gay City’s four-member panel discussed PrEP’s history, its acceptance rate
in Seattle and among transgender people and racial minorities within the
LGBTQ community, the importance of clear and open communication with
healthcare providers, and the benefits of using the drug. They also provided
several tips on the most cost-effective ways to get PrEP, work with insurance
providers and how to access additional resources. Speaking to the drug’s
positive impact on the gay community in Seattle, the panelists called out the
importance of expanding awareness, acceptance and use beyond the drug’s
current group of users—primarily gay men—to anyone and everyone who’s at
risk.
One of the more profound discoveries that came out of the conversation was
how differently transgender people and racial minorities within the LGBTQ
community view the drug treatment. Faced with a unique set of challenges
and subjected to even greater marginalization, these groups are showing
much slower acceptance and adoption rates for PrEP. Panelists noted that
physical safety is their primary concern and suggested that the discrimination
they face every day negatively impacts their self-worth, thereby impeding
efforts to protect their own sexual health. As a result, Gay City is increasing
its outreach to these groups to help them understand the importance of
protecting and maintaining their sexual health with preventive measures that
include PrEP.
Not long after Égalité Seattle’s PrEP workshop, Gay City’s Lector Morales
began spearheading a new initiative that includes reaching out to more
businesses and offering similar panel workshops. The goal is to spark
conversation beyond the LGBTQ community, expanding the knowledge about
and erasing the stigma around PrEP—one individual at a time.
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SEEING RED
FOR A
GOOD CAUSE

BY
TAYLEN WHITEHEAD,
RAZORFISH

All agencies within Publicis Groupe Seattle are encouraged to participate in
‘Summer Fridays’ during the Rain City’s finer months. On these festive Fridays,
employees kick off their weekends a bit early by coming together on the main
floor, socializing over cocktails and snacks, and enjoying music on the patio.
The Seattle Board capitalized on our first Summer Friday by merging it with
an Égalité-themed social.
Some of you may have attended the Seattle Red Dress Party before the event
was sadly retired in 2014. However, in April of this year, PrideFest took over
the reins of the party and brought it back to life! To celebrate its resurrection,
Égalité Seattle hosted the Summer Friday social with an all-red theme to
support HIV/AIDS awareness, filled with red flowers, a photo booth with red
props, red snacks and cocktails to indulge in, and best of all, a raffle to win Red
Dress tickets! Employees of all sorts proved to be extremely enthusiastic about
the raffle; it was the most anticipated portion of the evening aside from being
blinged-out in red necklaces and singing along to Beyoncé.
After hosting a successful event full of good energy, the Seattle Board was
able to bring awareness of Égalité to those who weren’t already members. By
the time it was over, 21 fabulous individuals had pledged their alliance with us,
growing our membership by nearly 50 percent!
For more information about PrideFest, and more fun events like the Red Dress
Party, visit http://www.seattlepridefest.org/.
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The first time I understood the concept of community, I was a high school freshman in
the not-quite-suburbs of Chicago. As many kids were starting to self-identify as preps,
jocks, and skaters, I was quickly realizing I was one of the “freaks.” These were the kids who
studied at the Courtney Love school of eyeliner application and hosted VHS screenings of
Rocky Horror Picture Show. They were great friends, and also largely queer or vocal allies.
As I was taking my first awkward half-step out of the closet, these folks quickly identified
me as family and welcomed me into their ranks.
As an adult, I realize how lucky I was to find that kind of community in a small town during
the less-enlightened mid-90s. When you’re a teen pulling together the rapidly shifting
pieces of your identity, having people around you who take the time to tell you they love
and admire you is so crucial. The experience shaped my life and my career in so many
ways.
When I joined Sapient as a Senior Copywriter in 2012, my deciding factor in taking the job
was my recruiter telling me about Sapient’s then just-beginning LGBTQ and allies group,
the HomoSapients. Naturally, I was blown away by the sheer awesomeness of the name,
but also, this told me, “Here is a company that values and invests in my community.”
My instincts were right. Since then, that small grassroots group has grown up into Sapient
PRIDE (Potential Realized in Diverse Experiences), an inclusive LGBTQ affinity network with
active chapters across the world. I now work as a strategist on Publicis.Sapient’s Culture
& People Experience Team, helping to design and facilitate culture experiences for the
people across our business. In this role, I’m able to clearly see the sense of community
PRIDE brings to our offices and teams.
PRIDE has also given many Sapient people valuable opportunities for growth and
development—including me. Last year, I took the position of Global Lead of PRIDE, working
alongside our Executive Sponsor and Chief Creative Officer of SapientNitro, Donald
Chesnut, and the PRIDE Ambassadors. Ambassadors are committed volunteers who
lead local initiatives and also act as a global steering committee to help us realize our
shared purpose: “To enable Sapient to be a diverse, open, and inclusive global community
where LGBTQ people can live and work authentically.”
Recently, the PRIDE team has been making a concerted effort to engage and
educate our people around the experiences of transgender and non-binary
individuals. In Arlington, office leadership collaborated with a transgender workplace
consultant to create a better experience for employees who transition. In a Chicago
event open to all Publicis and Égalité agencies, we hosted Vanessa Sheridan,
Director of Trans Relations and Community Engagement at The Center on Halsted, for
a lunch-and-learn. As a genderqueer/non-binary identified person, I know how many
questions there are about our community. Creating a safe space for a dialogue about
trans identities, experiences, and terminology is a vital part of our strategy.
Working with Égalité members, both on the national and local level, has been very
enriching. When Sapient became Publicis.Sapient in 2014, imagine my delight to find
an even bigger community out there, with even more opportunities for collaboration
and camaraderie. Recently, we received valuable guidance from Égalité leadership in
developing our transitioning employee guidelines. In October of 2015, I attended Out
& Equal in Dallas with the Égalité leadership team. Sitting around the table with this
wonderfully supportive group, I was struck by the collaborative way the team combines
different perspectives to make inclusive decisions. It’s exciting to think of our potential for
a positive collective impact, on Publicis and on the world.
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The Indianapolis Égalité Chapter would like to recognize and highlight one of
our members and co-chair, Weston de Raismes! Weston joined the Optimedia
family roughly 9 months ago as an Assistant Planner. He decided to pick up his
life and move to Indianapolis after living in Jacksonville, Florida with his family.
This is the first time he has ever been to the Midwest and he was instantly won
over by the city. He has done a great job diving head first into his work and
networking among the community.
Weston comes to us with a background in Psychology and Communications
from the University of North Florida. He was very involved in the restaurant
industry and worked for The Cheesecake Factory for 10 years. His passion and
drive to work in the Advertising industry luckily brought Weston to Indianapolis,
along with his pet cockatiel, Mango.
Weston was approached to be part of Égalité during his first week at
Optimedia. He immediately jumped at the opportunity to be a pivotal member
of the chapter. Since joining Égalité, Weston has made efforts to become more
involved and network within the LGBT community. Our chapter is a member of
the Indy Rainbow Chamber and Weston has made strides by connecting with
other members at After Hour events. Weston is already thinking of how we can
be more involved with the Indy Rainbow Chamber and wants to host our very
own After Hours event. He also participated in Indy PRIDE week by partaking in
the parade festivities and exploring the festival afterwards.
Weston is looking forward to bringing new and exciting ideas to the Indy
Chapter. He’s already trying to involve our group in Spirit Day activities, National
Coming Out Day, a Masquerade Ball benefiting HIV testing, as well as hosting
our own events and many more volunteer opportunities throughout the city.
He’s a great asset that we’re lucky to have on our team. We couldn’t be happier
with the ideas he’s bringing to the table. Kudos to you, Weston de Raismes!
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Twelve outstanding collegiate students from across the country were selected
to participate in the 2016 Égalité summer internship. Running concurrently in
New York and Chicago, interns are participating in client work and internship
programming within their respective agencies, as well as a summer LGBTrelated advertising project with Égalité. Led by Zac Schwartz in New York and
Luke Crawford in Chicago, the Égalité internship is actively fostering a new
generation of young marketing leaders, increasing diversity and inclusion, and
improving collaboration across nine different Publicis Groupe agencies.
The structure of the internship allows interns to understand where they fit
within the Publicis Groupe ecosystem to best support our clients and teams.
This understanding will promote better cross-agency work in the future and
bring cross-agency collaboration back at the talent level. The Égalité internship
in Chicago is designed to give interns cross-agency experience, spending five
weeks at Starcom and five weeks at Leo Burnett. The Égalité internship in New
York placed students across various participating agencies for 10 weeks, while
encouraging collaborating across agencies on Égalité-driven efforts.
Égalité interns include:
·        Daniel Camilletti (Saatchi & Saatchi Wellness NY)
·        Frankie Fucci (SapientNitro NY)
·        Maddie Kempton (MSLGROUP NY)
·        Jason Shirk (Zenith NY)
·        Nicholas Kong (Saatchi & Saatchi Wellness NY)
·        Cooper Truman (Saatchi & Saatchi NY)
·        Elana Ross (Mediavest NY)
·        Tynasia Hammond (Mediavest NY)
·        Soon Ju Kim (DigitasLBI NY)
·       Benjamin Lineberger (Optimedia NY)
·        Shane Smith (Starcom & Leo Burnett CHI)
·        Brandon Rohlwing (Starcom & Leo Burnett CHI)

Taking in Chicago River
views with Chicago’s
Égalité Summer
Interns
Shane Smith (L) &
Brandon Rohlwing (R).
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Dinner with the
Égalité interns in New
York’s West Village.
From left to right:
Daniel Camilletti,
Nicholas Kong, Benjamin
Lineberger, Elana Ross,
Cooper Truman, Soon Ju
Kim, Tynasia Hammond,
Maddie Kempton,
Zac Schwartz, Franky
DeJesus, Jason Shirk,
Christian Ewing.
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Official statement from our business resource group to all
our members following the tragedy in Orlando.
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Note from Zenith/Moxie CEO Sean Reardon
“I’ve wrestled with the idea of sending correspondence out to the agency over the last
24 hours. It doesn’t feel right to add a corporate mark to the events of the weekend,
but it doesn’t feel right to go on as though nothing occurred either.
To that end, at last night’s Tony awards, the words of Lin-Manuel Miranda seemed
most appropriate…an excerpt of some of his opening words said better than I could
ever dare.”
….When senseless acts of tragedy remind us
That nothing here is promised, not one day
This show is proof that history remembers
We live through times when hate and fear seem stronger
We rise and fall and light from dying embers
Remembrances that hope and love lasts long
And love is love is love is love is love is love is love is love is love
Cannot be killed or swept aside
For the full sonnet, click here:
http://www.vanityfair.com/culture/2016/06/lin-manuel-miranda-tony-speech

Safe Space Conversations
In the wake of recent tragedies in Orlando, the deaths of Philando Castile and Alton
Sterling, and the Dallas Police Officers, the Talent Engagement & Inclusion council
hosted a series of Safe Space Conversations in various cities for employees to convene
and discuss what is happening. This environment was created with the goal to make
sure that our workplaces remain inclusive and welcoming, free of the discrimination that
has surrounded many of these events. These conversations are just the beginning and
will begin to shape how agencies throughout Groupe can take a proactive approach
to diversity and inclusion instead of being reactionary to today’s real-world issues. We
hope to see more of these discussions occur across our offices. But we are happy the
TE&I council has gotten the foundation going on this important and extremely relevant
area.
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CHAPTERS &
LEADERSHIP
ÉGALITÉ NATIONAL

ÉGALITÉ NEW YORK

Publicis Health – Alicia Case
Razorfish – Devin Owens

BBH – Kelly Lane
Digitas LBi – Royi Gavrielov
DigitasLBi – Zach Schwartz
Digitas Health LifeBrands – Ed Hunt
Heartbeat Ideas – Amir Diwane
Mediavest | Spark – Edmond Handwerker
Mediavest | Spark – Jason Tennenbaum
Mediavest | Spark – Andrea Cancro
MRY – Ed Mangis
MSLGROUP – Jeff Melton
Publicis Health – Alicia Case
Publicis Health Media – Max Leader
Publicis Media – Ashok Sinha
Publicis North America – Christian Ewing
Razorfish – Leni Davis
Re:Sources – Robert Camilleri
Rokkan – Barney Baxter
Saatchi & Saatchi – Shae Carroll
Saatchi & Saatchi – Greg Reiner
SapientNitro – Joshua Winter
VivaKi – Corey Birtles
Publicis Media – Brian Vaught
Publicis Media – Franky DeJesus

ÉGALITÉ ATLANTA

Moxie – Erin Edmondson
Moxie – Chelsie McIver
Moxie – Zack Gruczkowski
MSLGROUP – Jodi Phillips
Razorfish – Christy McDonald
Zenith – Chad Gough
Zenith – Nick Kuhr
Zenith – Trey Toler
ÉGALITÉ CHICAGO
Arc – Michael McMillen
DigitasLBi – Richard Wong
Leo Burnett – Brandon Balluf
Leo Burnett – Lisa Ivy
Leo Burnett – Karl Wenzel
Leo Burnett – Ken Gilberg
Leo Burnett – Luke Crawford
Razorfish – Donnie Young
Razorfish – Kirk Vaclavik
Re:Sources – Bruno Valusescu
Re:Sources – Nick Abbamonte
Publicis.Sapient – Gabe Sopocy
Spark – Stephanie Hall
Starcom – Cory Seeger
Starcom – Tom Temmerman
Publicis Media – Joe Griffith
ÉGALITÉ INDIANAPOLIS
Optimedia – Casey Duckworth
Optimedia – Weston De Raimes

ÉGALITÉ SAN FRANCISCO
Digitas LBi– Gregg Mierow
Digitas LBi– Ron D’Amico
MRY – David Trahan
MSLGROUP – Arielle Orona
MSLGROUP – Dara Sklar
MSLGROUP – Sarah Burchill
Optimedia – Christian Campos
Razorfish – Rob Huber
Re:Sources – Jim Cotant
Rosetta – Tania Valle
ÉGALITÉ SEATTLE

ÉGALITÉ PHILADELPHIA
DH / PHM / RFH – Steve Williams
Digitas Health – Joann Leszcynsky
Digitas Health – Cailin Male
Publicis Health Media – Mark Bolen
Publicis Health Media – Courtland Jaffe
ÉGALITÉ LONDON
BBH – Jacob Lovewell
Digitas LBi – Amy Nield
Langland – Pieter de Groot
Langland – Natasher Beecher
Publicis Media – Kate Conroy
Publicis Media – Anne-Line Crochet
Re:Sources – Dominc Addison
Saatchi & Saatchi – Pierre Paton
Salterbaxter – Katy Starchuck

Mediavest | Spark – Drew Gascon
MSLGROUP – Greg Eppich
Publicis NA – Andrew Christou
Razorfish – Ellen Boucher
Razorfish – Charlie Spinner
Razorfish – Devin Owens
Razorfish – Francois Nikbakht II
Razorfish – Trudi Jazayeri
Razorfish – Peter Paulin
Razorfish – Taylen Whitehead
ÉGALITÉ WASHINGTON, DC
MSLGROUP – Shannon Quinn
MSLGROUP – Julia Kettle
MSLGROUP – Rich Masters
MSLGROUP – Archie Smart

GENERAL EDITOR
ÉGALITÉ LOS ANGELES
Optimedia – Kurt Wahlstrom
Saatchi & Saatchi LA – Kristen Hosack
Team One – Jay Thongnop
Team One – Brianne Worley

DESIGNER
Saatchi & Saatchi Wellness - Nicholas Kong

CHAPTERS
& LEADERSHIP

