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Égalité has had many “firsts” since its founding in 
January 2012 and this year has been no exception. 
New chapters of Égalité have taken flight in both      
Indianapolis and Philadelphia and talks are under 
way to launch chapters in London, Paris and across 
LATAM. Word of mouth has continued to be especially 
valuable in identifying future leaders in each market but 
we can also thank our website (www.pgegalite.com) for 
helping to generate awareness across the globe and 
funneling through inquiries about the group’s expansion.

This summer, Égalité Chicago launched the first 
ever Égalité-branded internship. The 10-week 
paid summer internship brought in three summer 
interns who split their time between Chicago’s two 
largest agencies, Leo Burnett and Starcom. This 
unique approach to the internship program allowed                    
interns to develop a better sense of the different  
opportunities available within our industry and 
across our agencies. 

As Égalité looks to expand the ways it supports each 
of our agency businesses, the group will  be on-site 
at the first ever Out For Undergrad Marketing                                     
conference, taking place in Chicago later this fall. 
Publicis Groupe is an early and top tier sponsor 
of the Out For Undergrad Marketing Conference, 
which brings together up to 100 high-achieving 
LGBT students from across the country. In addition 
to tackling a simulated product launch, participants 
will learn firsthand from established professionals 
what life is like in our industry.

We have lots to look forward to this fall and winter 
season and invite anyone with interest to get     
involved. Remember, Égalité is open to all Publicis 
Groupe employees!
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OUT & 
ABOUT



The Out & Equal Workplace Summit provides a forum for employees and 
experts from around the world to gather and share strategies and best 
practices that allow them to promote workplace equality, inclusive of all 
sexual orientations, gender identities and expressions. 

This year, Publicis Groupe sent its largest delegation to date. From across 
the country, 23 ambassadors from a wide variety of Publicis Groupe’s 
agencies convened in Dallas for a week of workshops, panels, plenaries 
and networking. Arc Worldwide, Digitas Health, DigitasLBi, Leo Burnett,  
Publicis LifeBrands Medicus, Razorfish, Re:Sources, ROAR, Saatchi & 
Saatchi, Sapient, Starcom MediaVest Group, VivaKi and ZenithOptimedia 
were all represented. 

In addition to taking time to partake in all of Out & Equal’s official 
programming, Égalité members met at the end of the summit to discuss 
ways in which the recently acquired learnings could be put to use for the 
benefit of Égalité, Publicis Groupe and all of its agencies. 

ÉGALITÉ 
MEMBERS 
CONVENE 
IN DALLAS 
FOR THE OUT 
& EQUAL 
SUMMIT
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ÉGALITARIANS MEET DURING THE 
OUT & EQUAL CONFERENCE TO 

SPEND TIME ASSESSING 
THE GROUP’S STRENGTHS, 

WEAKNESSES AND AREAS OF 
OPPORTUNITY.
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ÉGALITÉ 
MEMBERS 
REPRESENT 
PUBLICIS 
GROUPE 
AT THE 
KICK-OFF 
LUNCHEON OF 
OUT & EQUAL’S 
2015 
WORKPLACE 
SUMMIT.

PUBLICIS GROUPE’S DELEGATION 
OF ÉGALITARIANS TO THE OUT & 
EQUAL 2015 WORKPLACE SUMMIT.



ÉGALITÉ TAKES 
THE STAGE AT 
ADWEEK

Advocacy, education, community outreach and business de-
velopment are the four pillars around which Égalité chapters 
across the country organize their programming. Ideating and 
executing programming around the first three have been rel-
atively easy to tackle, but business development has been 
trickier because of the confidentiality agreements by which 
all Égalité members are bound, as members of their respective 
agencies. For this reason, we are always looking for ways to build 
business within the confines of our construct. Our members have 
collaborated on a number of inter-agency pro bono assignments, 
inspired new business opportunities by documenting brand ac-
tivity and opportunities in the Market Pulse and Building Business 
section of this newsletter, and most recently by coming together to 
deliver a panel during ADWEEK 2015 titled Marketing to the LGBT 
Consumer In 2016 and Beyond.

Talent from across the Publicis Groupe network and one of our 
clients all came together to bring the panel to life: 

Allan Dib: SVP, Planning & Analytics at MSLGROUP

Esther Franklin: EVP at Starcom MediaVest Group

Tony Osborn: VP, Employee Practice at MSLGROUP

Beth Bour: VP, Account Director at Digitas Health LifeBrands

Evan Graner: SVP, Global Branding & Sponsorships
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Ready 

to leaRn 

wheRe 

adveRtising is 

going next? 

MaRketing to the lgBt 
ConsuMeR in 2016 and Beyond

Tuesday,  sepTember 29Th  9am
hard rock café, 1501 broadway 
New york, Ny 10036

Join Égalité, Publicis groupe’s 
business resource group for lgBt 
professionals and their allies, as this 
cross-channel panel uncovers 
insights from a network-wide lgBt 
marketing survey and discusses its 
impact on advertising trends. 

PRoud 
suPPoRteR of 
adveRtising week

#PgÉgalité

Égalité_Ad_Aug122015.indd   1 8/12/15   4:53 PM

ÉGALITÉ’S 
    PRINT AD 
IN THE 
   ADWEEK 
2015 
   PROGRAM 
GUIDE.



CHAPTER 
UPDATES



It was a hot summer here in Atlanta and our Égalité chapter kept things 
interesting with its annual summer happy hour in July at our favorite spot 
in town, Henry’s on 10th. The success of the chapter kick-off meeting a few 
weeks prior resulted in our best turnout yet for the summer happy hour. 
Representatives from almost all Publicis Groupe’s Atlanta agencies were 
in attendance. 

We’ve been eager to keep up the momentum we have built so far this year 
as we pull together our team for the annual AIDS Walk Atlanta event which 
will be taking place on October 18th. In preparation for the event we formed 
an AIDS Walk task force which has been focused on planning awareness 
and fundraising efforts to help increase participation. This year we are 
looking to double our 2014 fundraising and participation goals. Anyone 
in the Atlanta area who may be interested in joining our team is 
encouraged to sign up by clicking REGISTER on the AIDS Walk Atlanta 
homepage (www.aidswalkatlanta.com) and joining team Égalité Atlanta.

The planning committee has also been working on a volunteer event that 
will both help raise awareness for the beneficiary and increase awareness 
for one of Égalité’s core pillars: community outreach. 

Stay tuned for more updates on our progress and upcoming events, 
including our annual holiday mixer where we can all reflect on what 
we have collectively accomplished throughout the year.

To be added to Égalité Atlanta’s distribution list, email 
parker.nowell@moxieusa.com 

É G A L I T É 

A T L A N T A

B Y   P A R K E R  N O W E L L
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SO 
MANY 

NEW 

FACES 

TO MEET!

É G A L I T É 

A T L A N T A



É G A L I T É 

A T L A N T A

ATLANTA 
CHAPTER 
SUMMER 
S Q U A D



É G A L I T É 

C H I C A G O

B Y  S C O T T  B A R T O S I E W I C Z

Égalité Chicago had a busy summer with lots of growth and excitement. 
The biggest news is the completion of Égalité’s (and Publicis Groupe’s) 
first ever LGBT internship! We were fortunate to work with our agency 
partners in Chicago to put together a truly unique experience – working 
across two of our largest agencies in the city for a truly immersive in-
ternship. Spending five weeks at both Starcom working on Kraft and 
five weeks at Leo Burnett working on McDonald’s, our three interns 
gained a wealth of learning, contacts and experience this summer. 
Furthermore, we are pleased to announce that one of our interns, 
Luke Crawford, was offered a full-time position at Leo Burnett as a 
result of the internship experience. We’re excited to have launched 
this program here and are looking for ways to enhance the internship 
for next year and create a tool kit for other chapters to roll out a similar 
experience in their cities.

Additionally, we’ve been hard at work on our first business development 
opportunity focused on building an awareness campaign for PrEP 
treatment, with the AIDS Foundation of Chicago. Working with top 
talent from Razorfish, Leo Burnett, Starcom and Spark, the Égalité 
Chicago team has been working to build a groundbreaking creative 
idea into an immersive, holistic campaign and can’t wait for it to 
launch later this year.

Members of Égalité Chicago also enjoyed the annual Movie in the Park 
outing to catch a John Hughes classic, The Breakfast Club. Summer was 
wrapped up with our annual End of Summer Party, which supported 
our team’s fundraising for this year’s AIDS Run/Walk Chicago. As of the 
time this newsletter went into production, Égalité Chicago had raised 
almost $25,000. 

As sad as we were to see summer wrap up, we’re looking forward to a 
productive fall!
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TOM TEMMERMAN, STARCOM; KATIE LEONE, 
LEO BURNETT; DOMINIC LETO,
ÉGALITÉ INTERN (UNIVERSITY OF CHICAGO); 
SCOTT BARTOSIEWICZ, 
LEO BURNETT; JESSICA EDWARDS, 
LEO BURNETT; LUKE CRAWFORD, 
ÉGALITÉ INTERN AND LEO BURNETT NEW HIRE 
(RECENT DEPAUL GRADUATE); 
JEN ARWATCHANAKARN, 
ÉGALITÉ INTERN (COLUMBIA COLLEGE)
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É G A L I T É 

I N D I A N A P O L I S

B Y  D I A N A  B E L L

O P T I M E D I A

We are very excited to announce the launch of a new chapter of 
Égalité, here in Indianapolis!

Even though we have always supported all of the various events 
(wearing purple on Spirit Day, displaying postcards, and participating 
in raffles, etc.) we are now a full-fledged chapter.

When you think of Indiana, I’m sure everyone immediately thinks 
about the ill-fated Religious Freedom Restoration Act that Indiana’s 
Governor Pence signed. I won’t go into all that was wrong with this 
document but when Dave Matthews cancels a concert, you know it 
was ridiculous. The good news is the fact it was revised and Dave 
put on a great concert!

Our chapter got a jump-start by hosting a happy hour in July to 
gauge interest and brainstorm ideas. We now have six members 
(out of an office of 27 employees): five from Optimedia and one from 
Publicis North America.

We are in the “investigation” stage right now, but have already made 
progress in just two short months. We joined the Indy Rainbow Chamber, 
purchased stickers indicating our office is inclusive and welcoming, will be 
participating in the LGBT film festival, volunteering at the Damion Center, 
and are making plans to host an agency-wide Spirit Day celebration on 
October 15. We are also looking forward to participating in an LGBT 
Indiana Youth Group’s Cultural Competency Clinic in September, to gain 
knowledge regarding our youth issues and look at ways we can become 
involved as mentors.

Our chapter is excited to learn more from the other chapters, celebrate 
victories (yes, the Supreme Court legalizing gay marriages nationwide 
was a HUGE celebration), and make a difference in our community.

To be added to Égalité Indianapolis’ distribution list email 
diana.bell@optimedia-us.com 
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ÉGALITÉ 

INDIANAPOLIS 

TAKES 

FLIGHT!

17



É G A L I T É 

L O S  A N G E L E S 

B Y  K R I S T E N  H O S A C K 

S A A T C H I  &  S A A T C H I  L A

This quarter, the Saatchi & Saatchi Égalité chapter celebrated pride 
in a big way. Pride that extended beyond the walls of our offices and 
at our events and into the lives of the people who we work with and 
their families.
 
Meet Samantha Savage, LA’s smallest member. The daughter of 
Saatchi LA’s Associate Director of Project Management, Jill Sav-
age, Samantha is a curious, smart and kind 6-year-old who is vocal 
about gay rights and asks important questions of her parents. She 
couldn’t wait to get one of our shirts when we ordered them for LA 
Pride this past June, and it quickly became one of her favorites.
 
We are proud to have Samantha in our family, and look forward to 
her participation in our Pride march in future years.
 
Speaking of Pride, the Saatchi LA and Team One offices teamed up 
for the 3rd year in a row to participate in the LA Pride Parade. It’s 
safe to say that we were one of the parade favorites, celebrating 
atop a giant unicorn named Charlie, complete with DJ and a solid 
dance party. We kicked off Pride weekend with a Happy Hour at the 
agency, and a bake sale – where we raised over $500 in an hour to 
support the LA Gay & Lesbian Center’s Transgender Economic Em-
powerment Project (TEEP).
 
Ending Pride month with the SCOTUS ruling on marriage nationally 
was such an epic ending to an already successful series of events. 
We look forward now as we plan out the remainder of 2015. 

To be added to Saatchi & Saatchi LA’s chapter of Égalité email 
egalite@saatchila.com
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SAMANTHA, 

ONE OF THE 

YOUNGER 

SUPPORTERS OF 

ÉGALITÉ AT 

SAATCHI & 

SAATCHI LA.



The month of June was full of events for the Égalité Team One Chapter. We kicked off the month with a 
screening of the IT GOT BETTER L/STUDIO second season series. It was an impactful kick- off to our Pride 
month. This docu-series is the second collaboration between the It Gets Better Project (Dan Savage, Brian 
Pines) and the producers of Web Therapy (Lisa Kudrow, Dan Bucatinsky) for L/Studio, telling the 
inspiring personal stories of a diverse group of LGBT public figures. From a small seed first planted at 
an Égalité meeting, It Got Better grew into a passion project for Lexus and Team One, with production 
and post managed through Team One Multimedia. Season 2 highlights the inspiring personal stories of 
comedian Rosie O’Donnell, interior designer Nate Berkus, transgender rights advocate/author Janet 
Mock, actress Portia de Rossi, actor Andrew Rannells and drag legend RuPaul. Big thank you to the 
marketing team at Lexus, the It Gets Better Project, Relativity Media and the Team Oners who made the 
magic happen for the videos.

You can check out the videos here: www.lstudio.com 
 
The next event we held was the opening of the LGBT Gallery Art Show. Our Art Buying team put together a 
month-long art exhibit at the agency featuring LGBT artists and LGBT-themed art. Lots of Team Oners 
attended the event, enjoyed the photography, music, food and drinks. Another great way to celebrate 
the LGBT community at Team One.

One of the big highlights of PRIDE month was the PRIDE parade in West Hollywood that Team One Égalité 
and Saatchi & Saatchi LA Égalité members marched in together for a third year, helping to celebrate the 
45th anniversary of PRIDE. Through Team One, Saatchi LA, Publicis and additional support garnered from 
Team One’s relationships with Google, Primary Color and the Garvey Group, we were able to produce 
banners and fans, plus secure a two-decker art car in the shape of a giant unicorn. Charlie the Unicorn 
is a fantastic art car from the Burning Man festival and was definitely a crowd favorite among the 
400,000 spectators. It was certainly an incredible day for everyone who participated this year!

Finally, June 26 was a momentous day for the LGBTQ community, as we all know by now. As luck would 
have it, we were conducting a half-day workshop and tour at Team One for young adults served by the 
Los Angeles LGBT Youth Center. The center serves 18- to 24-year-olds by providing a place to stay, 
meals, clothing, counseling, showers and support to make it on their own. A small group of Team One 
employees discussed how to make an ad, social media strategy and the creative and digital processes 
involved. We also shared career advice on our industry, examples of client work, the IT GOT BETTER 
campaign we did with Lexus, a digital science fair, and then broke up into groups so they could collaborate 
on a mobile app idea. We could not have asked for better company than the young folks from the Center 
on Friday. Their fresh ideas and resiliency inspired us as much as we hoped to inspire them. 

Throughout the month of June, Team One’s Égalité and Do Good Fridays teams helped to fundraise 
for the Los Angeles LGBT Center’s youth transitional housing facility and was able to donate materials 
needed to help support this program. The program serves 17- to 24-year-olds by providing a place to 
stay, meals, clothing, counseling, showers and support to make it on their own.

We are very proud of all of the work we did in June and thank everyone who helped to make this as 
successful as it was.

To be added to Team One LA’s chapter of Égalité email brianne.worley@teamone-usa.com 

É G A L I T É 

L O S  A N G E L E S 

B Y  B R I A N N E  W O R L E Y 

T E A M  O N E  L O S  A N G E L E S
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É G A L I T É 

L A

1.  Égalité members, Jorge, Megan, Michael and Bri, at the Team  

 
One screening of the “It G

ot Better” Season 2 series. 

2. Team One attendees at the LGBT-themed 

 
art gallery opening.

3. Team One and Saatchi LA Égalité members 

 
at the PRIDE parade in front of the Charlie 

 
the Unicorn Art Car.

4. Team One Égalité Members and friends rode on 

 
 the art car during the parade.

5. Group photo from LGBT Youth Center 

 
 workshop put on at Team One.
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3
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2

4

21



FUNDRAISING 

IS HARD WORK! 

ÉGALITARIANS 

CAUGHT TAKING 

A BREAK.

ÉGALITÉ MEMBERS CONVENE AT 
BOWLMOR LANES TO HELP RAISE 
FUNDS IN SUPPORT OF BROADWAY 
CARES, EQUITY FIGHTS AIDS.

É G A L I T É 

N E W  Y O R K



É G A L I T É 

S A N  F R A N C I S C O

B Y  R O B  H U B E R 

O P T I M E D I A SA N F R A N C I S CO

As an employee of Razorfish, I had the chance to represent Égalité 
San Francisco at the Washington, D.C. White House LGBT Technology 
& Innovation Summit. Representatives from organizations and companies 
including Maven, Code for Progress, Intel, Google, Twitter, as well as US 
Chief Technology Officer, Megan Smith, and Lesbians Who Tech founder, 
Leanne Pittsford, were also all in attendance. 

The goal of the conference centered around how LGBTQ communities are 
uniquely positioned to solve America’s deepest problems. I volunteered for 
increasing involvement in STEAM (Science, Technology, Engineering, Arts, 
and Mathematics) education for women aspiring to lead in technology. 
The winning presenters will go back to D.C. to present at the White House.

ROB (SECOND FROM RIGHT) AND OTHER 
ATTENDEES AT THE LGBT TECHNOLOGY & 
INNOVATION SUMMIT IN WASHINGTON D.C. 
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É G A L I T É 

S E A T T L E

B Y  G R E G  E P P I C H

M S L G R O U P  S E A T T L E

On July 30, members of Égalité Seattle spent the afternoon volunteering at Lifelong’s Chicken Soup 
Brigade, a nationally-recognized program that lies at the heart of Lifelong’s commitment to easing the 
lives of people living with HIV/AIDS and other challenging illnesses. 

During a four-hour shift, Égalité Seattle worked in the kitchen and grocery warehouse, and with the 
organization’s distribution team to get deliveries out to the Chicken Soup Brigade’s homebound clients.

“All of our clients are living with at least one chronic illness,” said Paul Getzel, director of Chicken Soup 
Brigade. “We aim to provide medically appropriate nutrition services to help optimize the health and 
quality of life of these individuals.”

Chicken Soup Brigade’s kitchen provides 100% heart-healthy meals that meet the needs of people living 
with renal disease, food intolerances, digestive problems, and difficulty in chewing or swallowing. Since 
approximately 90% of the organization’s clients live alone and on an income around the Federal Poverty 
Level, Chicken Soup Brigade is frequently the only available source of healthy food.

Working in the Chicken Soup Brigade kitchen, part of the Égalité Seattle team helped prepare approximately 
400 meals.

The remaining members of the Égalité Seattle team assisted with the organization’s grocery program, 
repacking bulk foods into manageable increments, assembling food items into complete grocery bags, 
doubling up paper grocery bags, and supporting Chicken Soup Brigade staff and volunteer drivers as 
they headed out to clients’ homes.

The only one of its kind in the Pacific Northwest, Chicken Soup Brigade’s grocery program provides 
healthy grocery items mostly to severely disabled people who don’t have the means to get food into 
their homes without assistance. Going beyond what just any food bank does, Chicken Soup Brigade 
delivers grocery bags full of healthy items directly to their door.

“These are all vital functions to the operations of our grocery program,” said Getzel. “Your team played 
a role in producing more than 250 grocery bags during your shift.”

In 2014, Chicken Soup Brigade provided vital food and nutrition services to 1,640 people in the Puget 
Sound region, filled and distributed 37,047 grocery bags, and served 162,000 meals.

“Many thanks to Égalité Seattle for coming in to help us,” said Getzel. “Without the time, energy, and 
muscles of volunteer groups like yours, we could not provide vital services to our clients.” 

For more information about Lifelong’s Chicken Soup Brigade, visit: http://www.llaa.org/chickensoup. 
For more information about Lifelong, visit: http://www.llaa.org/about-lifelong. 

To be added to Égalité Seattle’s distribution list email greg.eppich@mslgroup.com 
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É G A L I T É 

S E A T T L E

1.  Andrea (L) and Hannah spent tim
e sorting 

 
tomatoes in the Chicken Soup Brigade kitchen

2. James cut tomatoes like a pro.

3. Daniel got the scoop on mixed vegetables.

4. Patty (L), Zoe, Caroline and May were proud to  

 
  represent Égalité Seattle in the Chicken Soup 

 
  Brigade warehouse.

5. The Égalité Seattle team after a great day   

 
 at Lifelong’s Chicken Soup Brigade.

1

3

5

2

4
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MARKET 
PULSE 



The bond between two teenage boys, one of whom is gay, is 
sensitively explored in the latest installment of Pereira & O’Dell’s 
“Crossroads” campaign for Coca-Cola in Latin America.

Launched this spring, the “Crossroads” advertising challenges 
young people to choose kindness and compassion over cruelty, 
and asks them to consider what real friends would do in 
potentially difficult situations. (Source: adweek.com)

COCA-COLA

BY 
ANTHONY 
FISCHETTI
STARCOM
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In celebration of pride, Doritos launched a limited edition bag 
of multicolored chips inspired by the rainbow colors of the pride 
flag. The bag of chips was only available to anyone who made a 
$10 minimum donation to the It Gets Better Project. Ram Krishnan, 
Frito-Lay’s Chief Marketing Officer commented: “Doritos Rainbows 
chips are a first-of-its-kind product supporting the LGBT 
community. Doritos the brand has stood ‘for the bold,’ and we 
believe there is nothing bolder than being yourself.” Curious 
to see to see what’s being said on social media? Check out 
#bolderandbetter. (Source: www.adage.com)

DORITOS
Johnson & Johnson’s Tylenol broke a new #HowWeFamily 
campaign that celebrates the diversity of modern families 
-- depicting gay, lesbian, immigrant and biracial families in a 
30-second spot from J. Walter Thompson, New York. 
(Source: adage.com)

TYLENOL

Throughout all of June, Uber showed its support for Pride Month with a simple-but-smart marketing hack—attaching an image of the 
rainbow flag to the virtual cars on its mobile app. The move generated huge buzz when people started posting pictures of the Uber 
maps in their social media streams. (Source: adweek.com)

UBER
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MEMBERS 
IN THE 
SPOTLIGHT



BRIANNE 
WORLEY

Brianne (who goes by Bri) is an Associate Project Manager at Team One and has worked on Lexus and Shared Accounts in her two years at the agency. She 
has been an LGBT ally since she was old enough to even understand what that was. 

Bri graduated from California State, Northridge in 2010 with a degree in Communication Studies with a focus on Performance Studies. Since Prop 8 in California 
was being voted on during her junior year, she did many public performances with her peers relating to LGBT issues, to help give people perspective and hopefully 
change minds and hearts. After Prop 8 passed, she marched alongside thousands of protestors and has never stopped fighting for equality.

After college, Bri worked in retail management at Anthropologie for several years but made the switch to advertising in 2013 and joined the Team One 
family. During this time, she was asked to help organize the Égalité PRIDE march and has continued to help with Égalité ever since. She has recently joined 
Jay Thongnop in co-leading the Team One Égalité chapter and is looking forward to what they can do together in support of the LGBT community. 

In her free time, Bri enjoys an unhealthy amount of reality television (Real Housewives, anyone?), online shopping, a good bottle of wine with a charcuterie 
plate (yes, Bri loves Brie) and painting with watercolors.

TEAM ONE, 
LOS ANGELES
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CHELSIE 
MCIVER AND 
ERIN EDMONSON
MOXIE, ATLANTA

This Atlanta chapter member spotlight is a two-for-one special! 
Chelsie and Erin have become vital ALLY members to the Atlanta chap-
ter of Égalité. Both of them have assumed board member positions 
this year and are the driving force behind most of our planned chapter 
events.

Together, Chelsie and Erin leverage their deep knowledge of the 
agency and its employees to raise awareness and participation 
across the organization. 

Chelsie, who manages all onboarding of new employees, has always 
made sure that Égalité is mentioned in all new hire documentation, 
helping to increase the number of new membewrs. Erin, Moxie’s su-
perstar recruiter, constantly pitches all company BRG initiatives, including 
Égalité, as a company selling point to potential new talent. 

Together, these two allies have made major contributions to the Atlanta 
chapter, and have always been, and remain, a couple of our biggest 
supporters. Many thanks to both of them for their unwavering support 
and deep commitment to Égalité.



C H A P T E R S  & 
L E A D E R S H I P
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ÉGALITÉ ATLANTA
Moxie – Parker Nowell
Moxie – Erin Patterson
Moxie – Chelsie McIver
Zenith – Chad Gough
ZenithOptimedia – Nick Kuhr
ZenithOptimedia – Chad Gough
Razorfish – Christy McDonald

ÉGALITÉ CHICAGO
Arc – Michael McMillen
Digitas – Carlo Guardascione
Leo Burnett – Jessica Edwards
Leo Burnett – Lisa Ivy
Leo Burnett – Karl Wenzel
Leo Burnett – Ken Gilberg
Leo Burnett – Rich Stoddart
Leo Burnett – Scott Bartosiewicz
Performics – Brandon Balluf
Performics – Richard Wong
Razorfish – Donnie Young
Re:Sources – Chad Ostlund
Re:Sources – Nick Abbamonte
Saatchi & Saatchi X – Tony Brost
Starcom – Tom Temmerman
Spark – Stephanie Hall
ViavaKi – Joe Griffith

ÉGALITÉ INDIANAPOLIS
Optimedia – Diana Bell
Optimedia – Tyler Riordan
Optimedia – Andrea Resnick
Optimedia – Robyn Shoemaker
Optimedia – Emily Gaskins
Publicis North America – Jeff Huser 

ÉGALITÉ PHILADELPHIA
DH / PHM / RFH – Steve Williams
Digitas Health – Gavin Buckland
Digitas Health – Joann Leszcynsky
Digitas Health – Cailin Male
Publicis Health Media – Mark Bolen
Publicis Health Media – Jesse Hein
Publicis Health Media – Courtland Jaffe

ÉGALITÉ LOS ANGELES
Saatchi & Saatchi LA – Kristen Hosack
Team One – Jay Thongnop
Team One – Michael Nnadi

ÉGALITÉ NEW YORK
BBH – Armando Turco
Digitas – Royi Gavrielov
Digitas Health LifeBrands – Ed Hunt
MediaVest – Andrea Cancro
MediaVest – Justin Juarez
MRY – Bob Kasunic 
MSLGROUP – Allan Dib
Publicis Healthcare Communications Group – Max 
Leader
Publicis North America (Chelsea) – Bryan Rivera
Publicis North America (Herald Square) – Christian 
Ewing
Publicis LifeBrands Medicus – Alicia Case
Publicis LifeBrands Medicus – Joey Marcus
Razorfish – Reva McEachern
Re:Sources – Robert Camilleri
Roar – Zach Schwartz
Saatchi & Saatchi – Akash Sen
Starcom MediaVest Group – Jason Tennenbaum
VivaKi – Corey Birtles
ZenithOptimedia – Brian Vaught
ZenithOptimedia – Franky DeJesus

ÉGALITÉ SAN FRANCISCO
Digitas – Gregg Mierow
Digitas – Ron D’Amico
MRY – David Trahan
MSLGROUP – Arielle Orona 
MSLGROUP – Dara Sklar 
MSLGROUP – Sarah Burchill 
Optimedia – Christian Campos 
Optimedia – Rachel Croopnick 
Razorfish – Rob Huber 
Re:Sources – Jim Cotant 
Rosetta – Tania Valle

ÉGALITÉ SEATTLE
MSLGROUP – Greg Eppich
Optimedia – Ashley Sofie
Optimedia – Kerala Hise
Publicis NA – Janelle Sosh
Razorfish – Caroline Honour
Razorfish – Charlie Spinner
Razorfish – Devin Owens
Razorfish – Francois Nikbakht
Razorfish – Stephen Minogue

GENERAL EDITOR
Re:Sources – Robert Camilleri

DESIGNER
Publicis Kaplan Thaler – Jin hee Kwon


